Chapter 1: The Basic Configuration of Dynamics 365
Marketing

Power Platform admin center

=S {82 Manage () Details & Europe - Default ~ O Search
&8 Environments manage Power Apps and Power Auto
|~ Analytics v Dynamics 365 apps
See which apps are available to install and configure in your org (tenant). Learn more
= Resources ~ o
Name T Status (O Publisher
Capacity
Dynamics 365 Export to Data Lake o Enabled Microsoft Dynamics 265
| Dynamics 365 apps
Dynamics 365 for Field Service o Enabled Microsoft Dynamics 365
Portals
Dynamics 365 for Project Service Automation o Enabled Microsoft Dynamics 365
i3 Help + support
Dynamics 365 for Sales, Enterprise Edition App - Enabled Microsoft Dynamics 365
[, Data integration
Dynamics 365 Healthcare Accelerator Sample Data R Enabled Microsoft
ap Data (preview)
Dynamics 365 HR Virtual Tables Enabled Microsoft Dynamics 365
uy Policies ~
i Dynamics 365 Inventory Visibility Enabled Microsoft Dynamics 365
@ Admin centers s
@  Dynamics 365 Marketing Application Not Configured Microsoft Dynamics 365
£ Manage
Dynamics 365 Praductivity Tools Microsoft Dynamics 365
@ Details
Dynamics 365 Project Operations Demo Data Enabled Microsoft Dynamics 365
Dynamics 365 Sales Insights o Not Configured Microsoft Dynamics 365
Dynamics 365 Service Management - SLA And RR o Enabled Microsoft Dynamics 365
Dynamics 365 Service Scheduling o Enabled Microsoft Dynamics 365
Dynamics 365 Service scheduling migration Enabled Microsoft Dynamics 365

Microsoft Dynamics 365 Marketing

Is this the correct Dynamics 365 environment to connect to? (i)

If you do not see your Dynamics 365 environment listed below, go to the Power Platform admin center and make sure that you have selected the correct region for
the Dynamics 365 environment that you are locking for, Learn more

Web hosting

@ Use your own webserver

Host pages on a webserver of your choice.

(O WUse Dynamics 365 Portals or a Power Apps portal

An integrated bundle of web-portal solutions that add sophisticated content management, membership, profile,
and self-service capabilities to Dynamics 365. Learn more

Continue



= Settings overview

©® Recent %
52 Pinned v
P Search
Overview
23 Settings @ Overview
@ versions Versions
P Guotn it Quota limits
k2 Usage limits Usage limits
Email marketing v
Customer (3 Email marketing
%
engagement
Domain authentications
Collaboration v

Landing pages
Event t ~
vent managemen Designer feature protection

Lead management A Default settings

Data management ~
[E% Customer Insights co...
B Analytics configurati...
& Dataset configuration

Other settings ~

©® Feature switches
H Settings 2

©

Overview
Fair use policy usage limit

You can manage platform settings in the admin center = Learn more

p\a Customer engagement

Compliance

Audience configuration
Push notifications

SMS providers

Azure SMS preview

Sacial media accounts

% collaboration

Teams chat

ﬁ Event management

Web applications
Webinar providers
Webinar configurations
Event administration

Website table configurations

@ Lead management

Scoring configuration
Form matching
Lead matching strategies

Linkedin field mapping

8 Data management

Customer Insights connector
Analytics configuration

Dataset configuration

3 Other settings

Feature switches

Segment quota Total available Total used by organization Percentage used by Status details
organization
Total segments 10000 0 0%
User defined 0
System defined 0
Active dynamic segments 1000 0 0%
User defined 0
System defined 0
unq473d72015d5d44b5b69e4e799f7¢7.502.dyn365mktg.com - Saved Confirmed Confirmed | Not requested 3/13/2022
Domain authentication Ownership status | Email status | Envelope-from status | Confirmed on
Information  Related
& Domain name  unga73d7201 7502 om &4 Enter your domain name and select "Save" to generate your verification keys. Register the generated keys shown here with
i your DNS provider according to their instructions. Return here and select "Confirm DNS registration” to complete the
authentication. DNS registration may require up to 24 hours to take effect, so try again later if your registration isn't
E“:_'Q for email @ - confirmed right away. More information: https://go.microsoft.com/fwlink/p/Zlinkid=2055662
sending
Enable for forms
bosing e
Enable custom
Envelope-from @ Do

domain

Ownership authentication key

£ Record type TXT £ Host @ or skip if not supported by provider.
A value d365mktkey=1mVMKFCgVdzjQJ8Bn3J2BROyYqF 3Ub2Xux32pMUNDzsx

Email authentication keys for DKIM

& Record type CNAME & Host eurkeyl._domainkey

& Value eurkeyTungd73d7201 99f7c7502dyn365mk K01.dyn3| m

£ Record type CNAME & Host eurkey?2._domainkey

A value 3d7201 99f7c7502dyn365mk Kk01.dyn3, m




Default Marketing Page Configuration - saved
Landing page

General Related

General
Name *  Default Marketing Page Con...

Default * 0 Yes

Privacy banner

Insert privacy banner @ No

Privacy policy link
URL

Privacy policy link
text

Privacy banner text -

DefaultMktSettings - saved
Default settings

General Marketing email Customer journey  Global level double opt-in

Default content *

settings 5 Default Content Settings

Default sending
domain

Default contact : FirstName LastName

Enable Litmus

integration Yes

Default from email —

Default from name -

Contact-creation context capture

& Customer journey
B Email
&8 Landing page

& Landing page form

*

msdyncrm_campaignid

msdyncrm_emailid

msdyncrm_marketingpageid

msdyncrm_marketingformid

Lead-creation Context Capture

£ Customer journey
£ Email

& Landing page

£ Landing page form

£ Contact

(% unq473d72015d5d44b5b69e4e799f7c7.502.dyn365mktg.com

*

*

msdyncrm_campaignid

msdyncrm_emailid

msdyncrm_marketingpageid

msdyncrm_marketingformid

parentcontactid

Bypass email deduplication  Related

Default form matching

Update
contacts/leads

Default contact form
matching

Default lead form
matching

Store all form
submission

Allow form
submissions without
updating the contact
or lead

Only contacts
I Default contact matchi...

*

I? Default lead matching ...

@

@ o

By enabling Litmus, you agree to the Litmus terms of service and privacy policy. Litmus is an external, third-party product made available to you on an optional trial basis. It is subject to the terms of

service set forth by Litmus. This is not a Microsoft product so you must provide consent before Litmus can be enabled,




DefaultMktSettings - saved
Default settings

General Marketing email ~ Customer journey  Global level double opt-in  Bypass email deduplication

Enable double opt-In No

Confirmation request messages

Subscriptions —

Consent —

Use marketing pages *

for thank you Yes

Thank-you page for
subscriptions

Thank-you page for
consent

Content settings -

A Modified on 3/17/2022 9:11 PM

Real-Time consent Preference page  Outbound consent  Related

Real-time marketing area consent

Set how the system handles customer consent choices for emails and text messages in real-time customer journeys. Learn more
Consent model “ Restrictive

(D) Restrictive. Customer opt-in is required for sending commercial emails, text messages, and behavior tracking. Double opt-in is not currently supported in
real-time customer journeys.
MNon-restrictive. Unless they opt-out, customers will receive commercial emails and their behavior will be tracked. Sending text messages will require
customers to opt-in first.

You can decide if you'd like to request consent for email tracking and text message tracking from your customers. If a customer opts-out from tracking,
interaction data will not be available. If you remove this section from the Preference page, please indicate the default value for tracking consent for all new
consent records.

Get tracking consents =
from customers

Content compliance

Company address Address

(D A valid physical postal address for your organization will be included in the content of all marketing emails. If the field is empty, marketing emails will be
blocked in the customer journey

Related



Real-Time consent  Preference page Outbound consent  Related

Preference page Important note

Page title Marketing permissions (Example) These examples for the Preference page are nat
recommendations or advice on what you are

Description . legally required to t]ave in your Compllgr'l_c_e
Preference page. It is your sole responsibility to
ensure that you comply with all applicable laws,

Allow email We will send information on product updates and promo including obtaining valid consents from your end

description campaigns. users.

Allow sms description -

Allow tracking
description

Legal text

We will gather data to analyze your interactions with various
marketing initiatives.

By submitting this form, you agree to our Privacy policy and Terms of Service.

& | Font - sz - B I U £- A-

Consent change

Please indicate why you have changed your consent preferences.

reason label
Thank you page Thank you. We have updated your consent information.
Error page Something went wrong. Please try to submit the form again or con...

Example of preference page

Preview the page

Marketing permissions (Example)

I'd like to receive promotional emails via these email addresses:

We will send information on preduct updates and promo campaigns.

geoffrey@contose.com
[[] geoff@example.com

I'd like to receive text messages via these phone numbers:

() (406) 555-0120
() 406) 555-8291

| agree to share my interaction data to improve the quality and relevance of this service.

We will gather data to analyze your interactions with various marketing initiatives.

Allow tracking email interactions

[] Allow tracking text message interactions

Please indicate why you have changed your consent preferences.

| No reasens

By submitting this form, you agree to our Privacy policy and Terms of Service.



Real-Time consent  Preference page  Qutbound consent Related

‘Outbound marketing consent
Set how the system handles contact consent choices in cutbound marketing journey. Learn more

Enable the minimum

contact &

[ ﬁ“ Save & Close Q Check Access

Edit audience data Related

The selections you make here will affect the audience
source in real-time journeys and what data is
available for use in personalization and the recipient
field. Learn more

& Audience™
Contact

B Contact point type®

Text Message

Default recipient field

‘ Mobile Phone v |

consent level Yes ‘ v|

Other recipient fields

selection drop down ...

Log consent changes
for this field No

New Mobile app configuration - unsaved

‘ - |

Setup
General info How ta set up push notifications
Name Seotih Summit ot ou star, you il e n sxsting bl applicaton on e (G5 app soreor Gocgle Play st
wp push notificatians,
Description Send Vi Scottsh Summit App oo e e s ot e e oneetn
© ame yourapp
& Authenticate 105 and Android apps
i0s (APNS) @ Save and verity your changes
Click Save 1o save your updates and send them for verification
Aetive @ on

‘Share the access token and the application id to connect your app.

Authentication mode  Centificate

Click Save to verfy and generate a token

Certficate (p12 file) No file selected - Verlfying your connection
All done

Password e @

Application made Production

App nickname ss2022

Android (FCM)

hetive

Apikey

App nickname APIKEY2

SMS number setup

© Name the account Connect your SMS provider with Dynamics Marketing

Choose an SMS provider and connect the account if you haven't used it before. Learn more

@ Connect provider Provider *
Twilio hd
Add number TeleSign N
Twilio

Auth token *




Create new social media account X

Step 1

Configuration name: This is a new Twitter account

Select a channel: Twitter
8 Privacy policy https://twitter.com/en/privacy =]
B Terms of service https://twitter.com/en/tos i<}
Step 2

Read and accept the terms and conditions

Use this feature to connect to your Twitter
account to schedule and post tweets from
Dynamics 365. Do you agree to allow your
Dynamics 365 user and organization to send
data to Twitter for the purpose of enabling
this feature? This feature will send data from
Dynamics 365 to the Twitter account you
configure. By authorizing, you consent to
share your Dynamics 365 data with Twitter.
Please consult the technical documentation
for more information.

[] 1 have understood and agree to the terms and conditions

= T 43 Reauthorize <3 Resetsynchronization [ Save &’ Save&Close [i] Delete (O Refresh @ Check Access & Assign 12 Share () Email a Link

®© Recent v

Malin Martnes - saved SYSTEM
£ Pinned v Linkedin User Profile Owner
My Work v General Related
Customers v
£ Name * Malin Martnes
@ The user profile is authorized
Marketing execution @ Synchronization of Linkedn accounts was successful. Newly created accounts will be Last synchronized on: 3/20/2022 4:54 PM
B Authorized user ‘ synchronized pericdically.
Event management name malin_martnes@hotmail.com @ Ltinkedin accounts of this user profile do not have any active campaigns. Last synchronized on: 3/20/2022 4:55 PM
@ Accounts of this user profile do not have any Linkedin Lead Gen forms associated with Last synchronized an: 3/20/2022 455 PM
Lead management v them. Create a Lead Gen form in arder to start creating Lead Gen form submissions / leads.
a 5/19/2022 ]
Internet marketing W Expires in
4:54PM
Marketing content v
Marketing templates
Assaciated LinkedIn accounts (O Refresh  o° Flow v Run Report
Linkedin Lead Gen ~
% Syncstatus O Neme T+ Syncena..v  Form sync status v Last form sync Campaign sync status Last campaign sync
| ® userprofiles Malin Donoso’s Ad Account Yes No Forms Available 3/20/2022 4:55 PM No Active Campaigns Ava  3/20/2022 4:55 PM
28 Form submissions
§= Forms
1-10f1 Page 1
~
m Outbound market... & Linkedin campaigns O Refressh  o° Flow ™ Run Report ™

New Event administration

General

Name o

Match contact based

on Email, first name, and last name

Enable demo

payment No
confirmation



Default Scoring @ ™ &g=s"ss 1 - saved

Scoring configuration

General Related

Name
Automatic sales
ready

Automated
marketing
qualification

Automatic lead
scores cleanup

Default lead matching strategy - saved
Form matching

General Related

Name* B Target

Default lead matching strategy

Description Attributes

Default lead matching strategy O
1-20f2

Default Scoring @ Missina &

Yes
*
Yes
*
Yes
* Lead
(D) Refresh
Name T v Date and time when th... v
emailaddress1 4/11/2022 1:28 AM
msdyncrm_marketingpageid 4/11/2022 1:28 AM
4 & Page 1

Email Lead Matching Strategy (Default) - saved

LinkedIn matching

General Related

Name *  Email Lead Matching Strategy (Default)

&8 Activate Yes

Always create Lead * No

Enable contact *

creation Yes

Matching lead fields
O LeadField T~

Email

1-10f1

14 < page1

%



Active LinkedIn Field Mappings* - B Y

O

Name T v

City

Company name
Company size
Country
Degree

Email

Field of study

1-190f 19

Customer Insights connector

Connecting to Dynamics 365 Customer Insights enables personalized customer journeys based on rich transactional, behavioral, and

demographic data.

@This feature is in preview and subject to the Preview Terms.

.Dynamics 365 Customer Insights

Dynamics 365 Customer Insights is a powerful, real-time
customer data platform that enables you to bring together

Lead Field v

City

Company Name
Company size
Country/Region
Degree

Email

Field of study

=& % B

transactional, behavioral, and demographic data in real time

to create a 360-degree view of your customers.

Learn more

Created On v

10/30/2022 2:21 PM

10/30/2022 2:21 PM

10/30/2022 2:21 PM

10/30/2022 2:21 PM

10/30/2022 2:21 PM

10/30/2022 2:21 PM

10/30/2022 2:21 PM

Timeline

Transaction from Sales 1 min ago | REAL T
Famale New purchase at Seattie downtown store.
Married

Social media mention - TE47 AM
1108 23rd Ave S New post with a negative sentiment

Seattle, Washington, USA

% Mobile app visit - 10/05/20
offers.

Browsed latest

usiness phone 1(425) 555-7700



Data management
Dataset configuration
Select the entities you want to add to the data export profile.

(J Suggestions Setting (msdyn_suggestionssetting)

(J Survey Answer Option (msdyn_chatansweroption)

(J Survey Question (msdyn_surveyquestion)

(J Survey Question Sequence (msdyn_questionsequence)

(J Sync Attribute Mapping Profile (syncattributemappingprofile)
(J Sync Error (syncerror)

OJ System Form (systemform)

(J System User Manager Map (systemusermanagermap)

(J System User Principal (systemuserprincipals)

(J SystemUser BusinessUnit Entity Map (systemuserbusinessunitentitymap)
(J Table Permission (adx_entitypermission)

(O Tag (adx_tag)

0 Tag (msdyn_octag)

O Task (task)

J Team (team)

(J Team template (teamtemplate)

(J TeamMobileOfflineProfileMembership (teammobileofflineprofilemembership)
(J Teams Contact Suggestion by Al (msdyn_aicontactsuggestion)
(J Teams Meeting (px3_teamsmeeting)

(J Template For Properties (msdyn_templateforproperties)

O Territory (territory)

(J Text message (msdynmkt_sms)

J Time Zone Definition (timezonedefinition)

O Timk Zone Rule (timezonerule)

(J Training data import configuration (msdyn_ocsitdimportconfig)
(J Training record (msdyn_ocsitrainingdata)

Customer engagement
Data Sharing Program

B compliance
Name Enabled Consent level Description
=A  audience configu...
[ PBush notifications Data Sharing Program @ on To help you get most out of
our Al features suite, we
3 SMS providers ma_nually access (human
review) Customer Data to
¢ SMS keywords build, improve, and validate
the feature’s Al models.
&l Azure SMs preview
Integrations
3 Brand profiles
Srar| o T Name Enabled Consent level Description
Customer Voice integration () on Enable Dynamics 365

Collaboration Customer Vioice integrations
with Marketing
K Teams chat
Machine learning

Event management Name Enabled Consent level

E Settings % | smart scheduler @ on (5) Profiling



Default Content Settings - saved

Content settings

General Related

& Address main *

B Address line 2

B Default for owning

. . Yo
business unit es

£ Linkedin URL
£ Twitter URL
1 Facebook URL -
G Instagram URL —
£ YouTube URL
B Google Plus URL —
*

B Subscription center

B Forward to a friend

Company Name - saved

Marketing form field

General Related v

Name
Owner

B Field type

& Format
Contact mapping
Lead mapping
Label

Placeholder

Company Name Used on (forms)

Q Malin Martnes (Offline)
0-00f0
Single line of text
Text
Organization Name
Company Name

Company Name

This is where you write company name

<Please Update Your Corr {}

{3

{{msdyncrm_marketingpar {}

{3

No data available

() Refresh

4 & Page1

9



< B Show Chart - New  [il] Delete () Refresh [ Email a Link \ v D Flow Vv RunReport ~ [ Excel Templates

Active Email templates W v

1 column newsletter
2 column layout
3 column newsletter
welcome

Active customer journey templates v

Announcement

Customer Onboarding

onboard new customers by sending series of emails at regular cadence

Event Marketing

Send event invites, reminder emails and finally thank you on attending

High Touch Marketing

leads to sales call follow up as part of high value deals

Monthly Newsletter

Send monthly newsletters for the entire year but only on weekday afternoons

Simple Email Journey
Set up a quick email blast

I DEEEBEAQA

= alicante - Unsaved alicante
] Marketing page template Name

Designer Summary Related v

Designer ~ HTML  Preview 2 ¢ + 7 [ Accessibility checker

Stay Tuned - Teallers
Subscribe —

' Basic elements

| Abc|

1280 ¥ 512

‘Add marketing form
Button

A product like no other

Lorem ipsum dolor sit amet consectetur adipiscing elit viverra aliquam lorem id tincidunt. Praesent et F%n

B Export to Excel

v

Search this view

Landing page
Type

Properties

Image

B
Content
block

~ Design elements

®

Video

W Filter

Send an announcement to your customers with marketing links. Clickers are sent a follow up email and can be saved to a segment

Draft

Status reason

Divider

P



eventRegistrationForm - Unsaved eventRegistrationForm  Event registration ~ Contacts and leads ~ Draft
Marketing form template Name Form type Update contacts/leads Status reason

Designer Summary Related

Designer HTML Preview ? ¢ + 7 [& Accessibility checker
- Toolbox Properties
. . o .
Event registration Layout designer
Register right now while places are available
O o 1]
1 Col 2 Col 3 Col
First Name * Last Name * olumn olumn olumn
\ First ‘ ’ Last J
. a |
E-mail * Phone 71 2
[ Email ] [ Phone }
City * Basic elements
[ City ‘
j —
Country Zie Code Text Image Divider
Country l { Zip Code ]
R M [al=]

Active segment templates -

Attended a session
Selects contacts who attended a session.

Attended an event
Selects contacts who attended an event.

Basic interaction segment
Selects contacts who clicked a link in a marketing email.

Basic profile segment
Selects contacts based on contact attributes.

Basic traverse segment
Selects accounts based on account attributes and then finds the primary contact for each of these accounts.

Birthday is today

Selects contacts who have a birthday today.

Birthday within the next 5 days

Selects contacts who have a birthday within the next 5 days.

Blocked during a journey
Selects contacts who were blocked while on a customer journey during a specified timeframe.

Clicked an email
Selects contacts who clicked a link in a marketing email during a specified time frame.

EEREEOEE NN



< Header

Design

=4 Triggers

Audience

@ Segments

E  Consent center

Channels

=1 Emails

L} Push notifications
3 Text messages

€3 More channels

Assets
J s ibrary
I3 Templates

&  Content blocks

m Real-time marketi... C

® Draft

Preview and test

£ Edit

& Show Chart

Active images view v

travel.png
480x4.. 143.. MAGE/P.

safebox.png
480x480 7.9KB MAGE/PNG

Save

Activate

twitter.png
512x512 86KB MAGE/PNG

ETITON
oogls

google play icon.png
564X 1.. 17.0.. MAGE/P

[@ Deactivate

>
&

Save & Close + New o° Flow Vv

2 </> HTML

Toolbox

Elements  Settings

Name*

Header

Availability*
Email, Forms, Pages

Protected*

@ v

Created by
[l Delete | v 8, Assign & Share [¥] Email a Link | v
fT§ Editcolumns Y/ Edit filters Filter by keyword
+ Upload ‘= Selet Y Filterbykeyword Tl Sort v
heroemail jpg heropage.jpg linkedin.png
800x3.. 1395.. MAGE/P. 1280 ... 1620.. MAGE/JP 512x512 46KB MAGE/PNG
bownload
\pPp
flood.png app store icon.png facebook.png
512x5.. 11.8.. MAGE/P. 564x1.. 174.. MAGE/P 512x512 39KB MAGE/PNG



Chapter 2: Managing Leads, Accounts, and Contacts

it Dynamics 365 Marketing

& Bl + New () Refresh

Lead management All Leads
| & Leads Name v

ER  Scoring models

Internet marketing

Marketing pages

£)  Marketing forms

Marketing websites

I Redirect URLs

Marketing content

M Images
m Outbound market... 0-00f0

Dynamics 365 Marketing

= € ] Show Chart

Lead management All Leads ~
o
I & Leads Name v
Ea Scoring models

Internet marketing

Marketing pages

El  Marketing forms



@ Recent

& Pinned

My Work

D Get started

¥ Dashboards

Tasks

[ Appointments
Q, Phone Calls

Customers

Marketing

execution

Event
management

Lead management
| reads
[ scoring models

Internet marketing

Marketing content

1 Files
<@ Keywords

Content blocks

m Outbound market... &

v

A

Customer Person - saved
Lead

& of HEsave O Recyde @ Save&Close - New [i] Delete () Refresh @ Check Access

/\ The lead has no contact or account assigned, lead scores are unavailable.

& Qualify B2 Process v

I Connect sequence

Warm  New  Malin Martnes
leadSource  Rating  Status = Owner

Inquiry

Summary LinkedIn Lead Info  Lead scores

Contact

Topic*
This is the topic
First Name*
Customer

Last Name*
Person

Job Title

Business Phone

Mobile Phone

Email

Automated Marketing Qualification

Details Contact insights  Related

Timeline
O Search timeline
& Enteranote..

e 3 Auto-post on Customer Person
Malin Martnes created Customer Person

Contact

Topic —
First Name —
Last Name R
Job Title -
Business Phone -—
Mobile Phone

Email —

Company

Company —
Website -
Street 1 —
Street 2 -
Street 3 —

city .

Tele Prospecting Acceptance

734 AM ™

Tele Prospecting Qualification

Stakeholders

V| Name T v Re g

B

No data available.

Page 1
COMPETITORS
No data available
0-00f0 Page 1
Lead scores
No data available
0-0of0 Page 1



= & of Esave O Recycde @ Save&Close - New [i] Delete () Refresh
© Recent v /\ The lead has no contact or account assigned, lead scores are unavailable.
Pi v
g7 Bt Customer Person - saved
My Work ~ Lead

@, Check Access

@ Qualify Ha Process ~ I Connectsequence

Warm  New  Malin Martnes
leadSource = Rating  Status = Owner

»

D Get started

Inquiry Automated Marketing Qualification

¥ Dashboards

Tele Prospecting Acceptance Tele Prospecting Qualification

Summary LinkedIn Lead Info  Lead scores  Details Contact insights  Related
Tasks o
B Appointments Contact Timeline + ¥ Stakeholders
Phone Calls Topic* ) Search timel
& pi O Search timeline N T -
This is the topic
Customers A P & Enteranote.. []
- First Name*
Marketin y
exxuti:mg b 3 Auto-post on Customer Person B
Customer Malin Martnes created Customer Person
Fo: o i ot No data available.
management Last Name
Lead management Person Peym 1
Job Title
I & Leads COMPETITORS
[B Scoring models No data available
Business Phone
Internet marketing v 0-00f0 Page |
Marketing content A~ Mobile Phone Lead scores
Bl Files No data available
< Keywards Email
o 0-00f0 Page 1
Cantent blocks
m Outbound market... &
Stakeholders
W [ Name T Role
Abbie Gardiner Stakeholder
Aidan Knaggs Stakeholder
Page1
COMPETITORS
Name T~ Website v
No data available
0-00f0 4 < Ppagel
Lead scores 3 Refresh
Lead sc.. T~ Score | v Scorestat.. v  Gradev
No data available
0-00f0 4 & Pagel



<~ = B save O Recycle ﬁ"‘ Save & Close + New IlTI Delete O Refresh q Check Access & Qualify

Customer Person - saved -
Lead

Sales Acceptance

Linkedin Lead Info  Lead scores  Details Related

Summary

Contact insights

From: 3/2/2022

I Overview Overall data
Email interactions Lead age (days)
Web interactions 0

Event interactions

Marketing form interactions Interactions timeline

Subscription list interactions

=

There's no available data

Lead progress over time

365

Mark

B9 process v

Lead Source

& Connect sequence

Malin Martnes
Owmer

New
Status

Warm
Rating

To: 4/2/2022

= < [&] Show Chart New [i] Delete ‘ ~ () Refresh  [21 Email a Link | v D Flow Vv Run Report
(® Recent "
My Active Contacts ~
2 Pinned h
O Full Name T~ Email v
My Work

MM@Macotra.no
[> Getstarted B

Aidan Knaggs

Dashboards aidan@adventt

Tasks Alfonso Albritton alfenso@alpineskihouse.com
& Appointments _
Alva Tharaldsen alva@bellowscollege.com

% Phone Calls

Amanda Hegg amand

bestforyouorganicscompa.

Customers Andrew Palmer

entosoltd.com

A Accounts

Angela Nicholson angela@contosoltd.com

R Contacts

D Segments

Annie Quinn ontosoltd.com

Anthony Pruitt anthony@consalidatedr

B subscription lists

Q0 Excel Templates ~ B3 Export to

{3 Editcolumns 7 Edit filters

Company Name

latum Corporation

Adventure Works Cycles

Alpine Ski House

Best For You Organics Company

Contoso, Ltd

Contoso, Ltd

Centoso, Ltd.

Consolidated Messenger



Dynamics 365 Marketing

= <[5 Show Chart [il] Delete ‘ 4

O Recent My Active Contacts v

57 Pinned AV

O Full Name T v
My Work

D Get started Abbie Gardiner

Dashboards Aidan Knaggs

[ Tasks Alfonso Albritton

Appointments
PP Alva Tharaldsen

&, Phone Calls
Amanda Hegg

Customers Andrew Palmer

Nl Accounts _
N Angela Nicholson

R Contacts

Annie Quinn

¢ H o Bsae § SaesiClose -+ New [3 Deactivate <3 listsandsegments ~ R Connect | v B, Assign [ Emailalink [ Delete () Refresh € Check Access

Abbie Gardiner - saved Malin Martnes

Contact Ouner

Summary Details Insights Events attended Files Related

CONTACT INFORMATION Timeline + ¥

= Assistant
First Name * Abbie O search timeline ‘
Notifications
Last Name * Gardiner & Enteranote [}
[ 1upcoming meeting ~
@ [T Appointment from Malin Martnes
Job Tite - New meeting with the cantact
| Acive | 472112022 100 PM New meeting with the contact
Account Name 8 Adatum Corporation Meeting at 3:00 pm
£ Task modified by Malin Martnes AvihnE
@ E T modtedty B @ o corone
Ermail i i
abbie@adatumcorporation.com 7 This is what you need to do with the task
| Active | 1239PM Vv
Business Phone —
@ &7 Email from Malin Martnes
Mabile Phone — This is the subject
This is the body of the email
| active | 1238 M
Fax - Company
Preferred Method of 3 Adatum Corporation
Contact Any

Address 1: Street 1 —
RECENT OPPORTUNITIES
Address 1: Street 2 —
No data available
Address 1: Street 3 —

0-00f0 © paget

Address 1: City — RECENT CASES

Address 1

— No data available
State/Province

Address 1: ZIP/Postal 0-00f0 4 < paget



Timeline + ¥

‘ O Search timeline

il
i

/ Enter a note... [ﬂ,l

Task modified by Malin Martnes
This is a task
This is what you need to do with the task

[ Active | 1239PM Vv

@ £7 Email from Malin Martnes
This is the subject
This is the body of the email

[ Active | 1238 PM Vv

Company

Adatum Corporation

RECENT OPPORTUNITIES

No data available

Assistant
0-00of0 < Pagetl >
Notifications RECENT CASES
No data available
1 upcoming meeting ~
0-00f0 < Page1
New meeting with the contact ENTITLEMENTS
Meeting at 3:00 pm
No data available
@ Abbie Gardiner
0-00of0 < Page1 7

Dynamics 365 Marketing

= & [ showChart -+ New i Delete | () Refresh [ Email a Link ‘ v 2 Fow v Run Report ~ @ Excel Templates
© Recent .
My Active Accounts v T3 Edit columns
< Pinned v
O i) Account Name T v Main Phone ¥ Address 1: City v Primary Contact ¥
My Work
B @wame Fabrikam, Inc. 555-0109 San Francisoc
& Dashboards First Up Consultants 555-0111 New Jersey
Tasks Munson's Pickles and Preserves Farm 555-0119 Vancouver
ﬁ Appointments
5 VanArsdel, Ltd. 555-0129

Q, Phone Calls

Wingtip Toys 555-0131
(RS Adatum Corparation 555-0100 Redmond

I N Accounts

Adventure Works Cycles 555-0101 Santa Cruz
R Contacts

Alpine Ski House 555-0102 Richmond
& Segments
B SilsaarmlEs Bellows College 555-0103 Chicago
=]



<«

Summary Details

@ Recent

s Pinned
My Work

> Get started

n=
[

Dashboards

Tasks
Appointments
A\

Phone Calls

Customers

| Accounts

R Contacts

Dynamics 365

Marketing

& [&d Show Chart

My Active Accounts v

O &

Fabrikam, Inc.

Account Name T v

First Up Consultants

Munson's Pickles and Preserves Farm

VanArsdel, Ltd.

Wingtip Toys

Adatum Corporation

Adventure Works Cycles

= B save @ Save&Close | New % OpenOrgChart [ Deactivate 8 Connect | ~ "3 Add to Marketing List &, Assign (%] Email aLink  [i] Delete () Refresh

Adatum Corporation - saved
Account - Account

Insights ~ Files

ACCOUNT INFORMATION

Account Name ‘Adatum Corporation
Phone 555-0100
Fax -
Website http://www.adatum.com/
Parent Account —
Ticker Symbol
ADDRESS
Address 1: Street 1 -
Address 1: Street 2 —
Address 1: Street 3
Address 1: City Redmond

Address 1
State/Province

Address 1: ZIP/Postal
Code

Address 1:

Assets and Locations

Related

Timeline

T
<
il

Annual Revenue

‘ 2 Search timeline

&

o

]
@
©

Enter a note

" Auto-post on New opportunity with customer

Oppartunity: Created by Malin Martnes for Account Adatum Corporation.

[ Appointment fram Malin Martnes
New meeting with the contact

[ Task modified by Malin Martnes
This is a task
This is what you need to do with the task

CZ Email from Malin Martnes
This is the subject
This is the body of the email

12:55 PM

42172022 1:00 PM

12:39 PM

1238 PM

i

- Malin Martnes
Number of Employees  Owner

Assistant
Notifications

1 1reminder A

Opportunity closing soon

a
New opportunity with customer

Primary Contact

[Al Abbie Gardiner X e
£ Email
abbie@adatumcorporation.com [=]
& Business
CONTACTS

@ Abbie Gardiner
abbie@adatumcorporation.com

Eleanor Ribeiro
eleanor@adatumcorporation.c

~



Timeline + ¥ 1=
9 Search timeline
& Enter a note... 0
2 Auto-post on New opportunity with customer =6 W T]|
Opportunity: Created by Malin Martnes for Account Adatum Corporation.
12:55 PM VY

Appointment from Malin Martnes
New meeting with the contact

- 4/21/2022 1:00 PM

@ Task modified by Malin Martnes
This is a task
This is what you need to do with the task

- 1239 PM v

£Z Email from Malin Martnes

This is the subject
This is the body of the email

- 1238 PM v

Assistant

Notifications

Q1 1reminder ~

Opportunity closing soon
New opportunity with customer

Primary Contact

Abbie Gardiner X pe .

2 Email -
mal Person A
abbie@adatumcorporation.com 7 Contact

&) Business .

CONTACTS :  PersonB
Contact

@ Abbie Gardiner
abbie@adatumcorporation.com .

@ Eleanor Ribeiro : Person C
eleanor@adatumcorporation.c... Contact

Company A
Account



Primary Contact

Anton Booth X jel
& Email
anton@fabrikaminc.com CZ
& Business
CONTACTS
@ Anton Booth
anton@fabrikaminc.com
e Finlay Fernandes
finlay@fabrikaminc.com
@ Mandy McBride
mandy@fabrikaminc.com
@ Marvin Settles
marvin@contosoltdcom.com
@ Timo Watkins
timo@fabrikaminc.com
1-50f5 4 < page1 —




Contact M
Ride

Toolbox Properties  Grades

Condition
Condition .
Premium Account @ Action Display name
5 point increase Indust
&1 ‘ ndustry ‘
Characters left: 92
Entity
[ Lead Parent account Q ‘

Condition

Indust Action .
e =] 10 point increase + New expression
Al A
Expression 1 X
e Industry
Field
Industry
Operator
= W
Value
Business Services v
Toolbox  Properties  Grades
Sales ready score
50
+ New
Grade 1 X
Grade
Good
Characters left: 96
From To
36 50
Grade 2 X
Grade
Average
Characters left: 93
From To
16 35
Grade 3 X
Grade

Poor




<« ’ ‘ [ ‘ B save ‘ v (D Checkforermors  — New (@ Golive [ Deactivate [i] Delete (0 Refresh @ Check Access &, Assign
Behavioral Score - saved Behavioral Score | Draft o
Lead Scoring Model Name Status reason
Design Summary Insights Related
YRR
Toolbox  Properties  Grades
Sales ready score
Condition
Evaluate Email Engagement Action 50
5 point increase
v
+ New
Grade 1 X
Condition
Evaluate Event Engagement AE"'W.' . Grade
10 point increase
~ | Good ‘
Characters left: 96
Condition From To
Evaluate Web Engagement Action
5 point increase | 36 ‘ | 50 ‘
Grade 2 X
Condition Grad
Evaluate Disengagement Action rade
5 point decrease
&1 Average
Characters left: 93
e Score Email Bounces
From To
&« ‘ ‘ [ ‘ B save | ~ (@ Check forerrars  + New (@ Golive [ Deactivate [il] Delete () Refresh @, Check Access &, Assign
Demographic Score - saved Demographic Score | Draft
Lead Scoring Model Name Status reason
Design Summary Insights Related
fimBE B o
Toolbox  Properties  Grades
Condition
Evaluate Job Role Action A Flow
10 point increase
Condition A Actions

Evaluate Industry Action

Condition

Evaluate Purchase Urgency Action

Condition
Evaluate Employer Size

Action

5 point increase

15 point increase

10 point increase




< | Bl ‘ cf | B Save | ~ (O Check forerrors -+ New (@ Golive [ Deactivate [i] Delete () Refresh @ Check Access R, Assign

Firmographic Score - saved Firmographic Score | Draft
Lead Scoring Model Name Status reason

Design Summary Insights Related

10 E o

Toolbox  Properties  Grades

Condition

Premium Account Action Condition
5 point increase i
£ Display name
| Industry |
Characters left: 92
Entity
Condition )
Industry m‘;’;mimm“ | Lead.Parent account Q |
&1
+ New expression
| e Industry
Expression 1 X
Field
Industry
Operator
New Lead - saved
Lead Scoring Model
Design Summary Insights Lead scores Related
Bl ShowChart (O Refresh  o® Flow ~ 8 Fxcel Templates ~ @ Fxport Lead scores | v/
Lead score associated view
O Llead T v Lead scoring model T v Score | ¥ Score status ¥ Grade v
New Lead 15.0 Up to date Freezing
New Lead 300 In progress Freezing
New Lead 5.0 In progress Freezing
New Lead 55.0 Up to date Cold
New Lead 5.0 In progress Freezing
New Lead 5.0 In progress Freezing
New Lead 5.0 In progress Freezing

New Lead 260.0 In progress Hot Hot Hot



& | of B Ssave + New

&’ Save & Close

D Flow ~
- Warm  New Malin Martnes o
Lead Source Rating Status Owner
F ) )

Inquiry (< 1 Min)

Active for less than one minute

LinkedIn Lead Info

Summary

Contact Existing Contact?
Topic*

Existing Account? -

J
Automated Marketing Qualification
B X

Tele Prospecting Acceptance

Look for Pare. p

First Name™

Last Name*

Job Title

Business Phone

Almost there

Select Save to see your timeline.

£\

Tele Prospecting Qualification

Lead
7\

Mobile Phone
Email
Inquiry (< 1Min)
Lead Info  Lead scores Details C
Timelin|

o/

Automated Marketing Qualification

Inactive X

Sales Ready ONo 1

Tele Prospect Ready ONo

Customer Person - saved
Lead

J

Tele Prospecting Acceptance

--- Warm  New Malin Martnes
lead Source | Rating  Status | Owner
~ 7~

o)
Tele Prospecting Acceptance (3 Min)

Active for 3 minutes EF X

Tele Praspecting Qualification

Tele Prospect

Accepted UNo

Inquiry Automated Marketing Qualification
Summary Linkedin Lead Info  Lead scores Details Contact insights  Related
Contact Timeline
Topic* O sSearch timeline

This is the topic

First Name*

& Enteranote..

< T




Lead Source Rating Status Owner

—© o ®

Marketing Qualification Tele Prospecting Acceptance Tele Prospecting Qualification (< 1 Min)
Active for less than one minute B X
Related
+ v = Purchase Timeframe -
. B Estimated Budget —-
0 Purchase Need ONo
on Customer Person Identify Decision -—-
created Customer Person Maker
T34 AM

Purchase Process -
Capture Summary O Allow

~ Sales Ready 2 Yes

< Next Stage >

Customer Person - Unsaved

Lead Lead Source
E :.'
Lead-to-opportunity ma...
Active for 32 minutes Sales Acceptance (< 1 Min)
. . Lo i B2 X
Summary LinkedIn Lead Info  Lead scoreij Details Contact insights  Related Active for less than one minute
Contact Timeline + Sales Accepted G Yes
Topic* O Search timeline

I
This is the topic

& Enter a note..

First Name™

Customer Person - saved

Lead Lead Source
e
Completed in 35 minutes Sales Acceptance
Summary LinkedIn Lead Info  Lead scores Details Contactinsights Related Completed X
Contact Timeline ' Sales Accepted Yes
Topic* O Search timeline

This is the topic s \
nter a note...

First Name”
a 3 Auto-post on Customer Person



Chapter 3: What Are Segments and Lists?

New Segment - Unsaved

Definition Members General

Name o
Quick Create: Segment ><
Name —
Description R—
Time Zone —
Scope Organization

Save and Close | v Cancel

& [ showChart  + New ~ () Refresh [Z Email a Link

Active segmer - new Dynamic Segment

—+ New Static Segment

O Name T v

2 Undo € Redo Natural view v
£ Who would you like in this segment? ®© =
Contact v =3
Select attribute % N\
I
+ Add v
@® Empty filter will return all contacts

'



2 Undo € Redo Treeview v ./

L Who would you like in this segment? o -
Contact v o 0]
AND v ~
Select attribute v
+ Add v
(® Empty filter will return all contacts

p ‘Who would you like in this segment? O =
Contact ~ [ Account
[ Attendee Pass
Select attribute ~
| E Building
4 oAdd w “s Check-in
Contact

(D Empty filter will return all contacts B Customer Voice survey

[A Customer Voice survey question response
. Add query block <3 Add behavior block < Add segmen

& Customer Voice survey response

[ Event

[# Event administration

Query view (5] Event Registration

o Lead

Explore related entities

Check-iny

]
J'Account
B

To use more entities, follow these steps




p Who would you like in this segment? o -

[ Contact v
p Who would you like in this segment? (O
Email ~  Contains data
Contact v o I --------------------------------------------------------------
Is
Add
em v Do not allow Bulk Emails Is not
I Do not allow Emails Isin
Add & Email % Add queryblock <3 Add behaviorblock < AdC  |c hotin
Email Address 2 Contains
<z Add query block <3 Add behaviorblock <3 Adi @ Email Address 3 Does not contain
Employee Begins with
Follow Email Activity Ends with

view Query view

Remember me Contains data

£ Source email Template Choose a template Does not contain data
O contacts that lives in Oslo > A~

Building your query with: (© &4 &

address1_city: Oslo

R Contact v

[ Address 1: City oo ls v oslo

# Event check-in v

Account N

L Account
L Contact

L Customer Journey

( O Event all contacts with this interaction

Timestamp
<3 Aga querypbiock  ~3 Aad behavior block <%z Add segment block

&) Segment

2 All active customers

and also

By or
[ and also

<; Add query block <3 Add behavior block <3 Add segment block & im0




Flow view Query view

Flow view  Query view

[] and also

Flow view  Query view

but not

&« iy & save | e -+ New (@ Checkforerrors ¢ Edit  [J Stop @ Export members () Refresh @y Check Access A Assign

@ Your segment passed the error check.

Customers Oslo - saved Customers Oslo = Dynamic segment | Live 4 v
Segment Name Segment type Status reason Members

Definition ~Members General Insights Related

Last evaluation 6/28/2022 2:26 PM (Next evaluation time in around 1 minutes) () Refresh  Search P
V| FullName T | Email Company Phone Company Name ‘
Barbara Nagy barbara@humongousinsurance.com -== Humongous Insurance
Indre Martins indre@humongousinsurance.com -— Humongous Insurance
Iva Bridges iva@contosoltdcom.com - Humongous Insurance
Mikayla Becker mikayla@humongousinsurance.com - Humongous Insurance
1-40f4d

(@ The segment member list only shows those contacts that you are permitted to view. It may also include additional contacts for which you don't have read permission.
& o BHsae | v+ New @ Checkforerrors (@ Golive [ Deactivate  [i] Delete () Refresh @ Check Access

@ Your segment passed the error check.

Christmas present list - saved Christmas present list | Static segment
Segment Name Segment type

Members General Related

+ Add + AddbyQuery Til Remove by Query () Refresh | Search

+ | Full Name T Email ‘ Company Phone Company Name



Lookup Records X
Select record

Look for records /O

< All Contacts

Abbie Gardiner
abbie@adatumcorporation.com

[

Aidan Knaggs
aidan@adventureworkscycles.com

Alfonso Albritton
alfonso@alpineskihouse.com

Alva Tharaldsen

~ alva@bellowscollege.com e
Amanda Hegg

R amanda@bestforyouorganicscompany.com
Andrew Palmer

Q] N
andrew@contosoltd.com
Angela Nicholson

e v
angela@contosoltd.com
Annie Quinn

2 annie@contosoltd.com e

—|— New Contact Advanced lookup

Add Cancel




Manage Segment Members

[A Contact

Address 1: City

<3 Add query block

Flow view  Query view

Manage Segment Members

V| rullName T~
Abbie Gardiner
Aidan Knaggs
Angela Nicholson
Armand Leach
Aurora Badillo
Ava Rich
Barbara Nagy
Beatriz Danko
Brad Garza
Brett Bear
Bryant Brookins

Busarakham Peto

£ Who would you like in this segment? © >

<3 Add segment block

| Email ~
abbie@adatumcorporation.com
aidan@adventureworkscycles.com
angela@contosoltd.com
armand@fabrikamresidences.com
aurora@graphicdesigninstitute.com
ava@contosoltdcom.com

barbara@humongousinsurance.com

beatriz@lamnahealthcarecompany.con

brad@contosoltd.com
brett@contosoltdcom.com

bryant@contosoltdcom.com

busarakham@I|ucernepublishing.com...

“ Undo

Company Phone

¢ Redo

Natural view v /'

O Refresh
Company Name |
Adatum Corporation
Adventure Works Cycles
Contoso, Ltd.
Fabrikam Residences
Graphic Design Institute
Contoso, Ltd.
Humeongous Insurance
Lamna Healthcare Company
Contoso, Ltd.
Contoso, Ltd.
Contoso, Ltd.

Lucerne Publishing

Add selected Add all



New segment

Name the segment *

Contacts with email

Select a target audience

Contact

Segment description

Contacts who ...

“) Undo C' Redo & save

& Contacts with email Draft

Elements Bl

*

ml

To construct your segment, select attributes and/or
specific members to include or exclude.

D)

Attributes Contacts

L Search

Target audience

> Contact

212 attributes
Search and add attributes from the right pane

Related tables © + Add table

-- members Refresh View sample of included members




Elements =1
Group 1 m A~
To construct your segment, select attributes and/or
Email Contains data v specific members to include or exclude.
—|— Add a subgroup Attributes Contacts
+ Add a new group A Search
= Education
Email
Query Assist B

Describe who you wish to target. Query assist S
will also use this to help create a
segment. Learn more

Lo

Find contacts who... ©

Settings =]

Refresh rate

@ Automatic refresh
Segment membership will update
automatically

O Static snapshot
Segment membership is fixed upon publish
(no automatic updates)




« = Bl save @& Save&Close | New (D Checkforemors ¢ Edit [ stop () Refresh @ Check Access R, Assign 1 Share [ Emailalink 3 Flow ~ O Word Templates

Default Marketing Page - saved Default Marketing Page ~ Subscription center ~ manageSubscriptions  Live ~
Marketing page Name Type Partial URL Status reason

Designer Summary Insights  Related

General Timeline + Active Contacts + £ search
an . ” | L Search timeline
ame Default Marketing Page No data available
& Enteranote ]
Owner * R #D365 Marketing 0-0ofo 14 & pager >
5/29/2022 [ All Leads 2 Search
A Created on
5:24 PM No data available
A 5/30/2022 i 0-00f0 4 & pager >
Modified
catedon ) Get started
534 PM Active marketing forms for marketing ... ~ . Search
Capture and manage all records in your timeline.
Default Subscription Center form
O -
Content Only contacts
1-10f1 14 < pager 7
£ Full page URL https://e2e664143ef14be2b759e1... &
Active marketing emails ~ £ Search
5/30/2022 |
B Last published No data available
5:34 PM
0-0ofn < pagel >
£ Last unpublished i}
Active customer journeys £ Search
& Marketing website  * B3 Default website
No data available
Purpose -
0-0ofa 14 < pager >

Market type .
Content type —

& [ B save ﬁ“‘ Save & Close + New subscription list + New marketing list O Refresh

My subscri ption list - saved No - Malin Martnes
Marketing List - Marketing list -~ Locked Last Used on (Date) Owner

Summary Members Notes Related

Name * My subscription list & Subscription True
Purpose — & Type * Static
Source — a Marketing List *

Member Type Contact
Description —— B Locked No

« H = Bsae G Save&Close - New - Captureform (D Checkforerrors ¢ Edit [ Stop () Refresh @ Check Access R, Assign & Share [ Emailalink 2 Flow

Default Subscription Center form - saved Default Subscription Center form | Subscription center  Live v

Marketing form Name Form type Status reason

Designer Summary Form hosting  Submissions  Insights  Related

(i) The form's appearance could be modified by stylesheets present on each page where you use it

Update contact information

Email

Email

[ Jpo not email

SUBMIT




« H o Hsae @ sae&Close - New O Checkforerors ¢ Edit [ Stop () Refresh Q) Check Access R, Assign |2 Share [ZEmailalink 2 Flow ~ [ Word Templates

Default Marketing Page - saved Default Marketing Page  Subscription center Subscripti Live v

Marketing page Name Type Parlial URL Stalus reason

Designer Summary Insights Related

(i) The design seen by page viewers may differ slightly, depending on which device, browser, and screen size they use.

Update contact information

Email

Email
[ Ipo not email

SUBMIT

& = B save @ Save&Close —+ New (O Checkfor

Default Content Settings - saved

Content settings

General Related

& Name *  Default Content Settings

& Owner * R Malin Martnes

& Address main *  <Please Update Your Company Addr {}
& Address line 2 {

B Default for owning

business unit Yes

& Linkedin URL
& Twitter URL
) Facebook URL —
A Instagram URL -

& YouTube URL

B Google Plus URL —

& Subscription center  * {{msdyncrm_marketingpage(662488: {}

& Forward to a friend {}



Chapter 4: Managing Marketing Forms, Pages, and Websites
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:
<] X1 D] ] P
[ 1L)]

Company Name - saved
Marketing form field

General Related

Name *  Company Name Used on (forms)
Marketing templates
Owner * £ Malin Martnes No data available
B Journey templates
! i : 0-00of0 4 < p 1
iz Email templates A Field type *  Single line of text ° =0
Page templates
A Format * Text
E. Form templates
"6 Segment Templates Contact mapping -
Lead mappini N
% Content settings pping Company Name
iw, Call templates Label Company Name
H ﬂ Task templates
Placeholder —

& Appt. templates



Form mwy (Blank)

Internet marketing Name N

Marketing pages
B, Marketing forms
Marketing websites
P

Redirect URLs
B Status reason

m Outbound market... 2

Form type %

Toolbox

Form mwy (Blank)

1 Column

--Select-- D

Landing page
Subscription center
vard to a friend
Event registration

Draft 21

One column

Two column

Threeicolumn

2:1 column

1:2 column putten

Enter your text here

Content ot
[ C O

B

O

Reset
butten

~  Fields

Salutation

“ Layout designer

aad

* Basic elements

~ Advanced elements

Properties

o

2 Column 3 Column
1-2
Image Divider
5]
Content
block
[“Bc] i
ubmit
Captcha button

3 Preferred contact method

Address 2

Enter the characters

Zip Code

{_ou see Department (Function)
INe

03 Marital status



I

Toolbox

Propert

v Field properties

ies

Label

‘ First Name ‘
O Field type * El
O Contact mapping f...
O Lead mapping f...

‘ Placeholder

Default value

First Name
: ‘Las‘t Name
Mobile Phone
¢« B o HSave @& Save&Close -+ New -~ Captureform
Form mwy (Blank) - saved
Marketing form
Designer Summary Form hosting  Submissions  Insights  Related

General information

& Name -
Qwner -
8/4/2022
£ Created on
9:48 AM
87472022
B Madified on
11:51 AM
Content

£ Contact form

Form mwy (Blank)

A Malin Martnes

I Default contact matching s...

General information

Name

Owner

B Created on

£ Modified on

Form level double opt-In

@

Enable double opt-In
{4 Confirmation email
£ Content settings
B How to say thank you

a Marketing Page

*

"

Form mwy (Blank)

(@ Check for errors

& Edit O Stop

Form mwy (Blank)

Name

Form level double opt-In

8 Enable double opt-In
B Confirmation email
£ Content settings

B How to say thank you

& Mar keting Page

Submission behavior

5 Success notification

£ Malin Martnes

&/4/2022

8/4/2022

@

Open the marketing page af

) Refresh

ft

Thank you for your submiss...

Content

Contact form
matching

Lead form matching

Generate leads

Toolbox

Required

® D or

Required error message

Label position

Properties

=

Character width

Maximum characters

Hide field

@ o

Prefill

© ) o
Q, Check Access

Landing page
Form type

Related marketing pages

1-10f1

Page er6 (Blank)
Landing page
Active

Related fields

E-mail
7/30/2022 3:28 PM

First Name
7/30/2022 3:28 PM

Last Name
7/30/2022 3:28 PM

R, Assign

Only contacts
Update contacts/leads

1# Share

Live
Status

Page 1

I Default contact matching strategy

without matching No
Purpose —
9.48 AM Visual style —
9.48 AM Prefill fields No
Submission behavior
Success notification Thank you for your submission.

Open the marketing page after confirmation

Success image URL

Error notification

Errer image URL

Limit exceeded
notification

Redirect URL

Store form *
submission

An error occurred during your submission.

No



Related marketing pages

Marketing page T

0-0cf0
Related fields
() Neme T~
E-mail
First Name
Last Name

Mobile Phone

1-4of4

Timeline

Type (Marketing p...

No data available

14 & pagel >
O Refresh
Created on v

7/30/2022 3:

7/30/2022 3:2...

7/30/2022 3:2...

7/30/2022 3:

4 & Pagel >

O Search timeline

Marketing

¢« B o Hsae G save&Close -+ New -+ Captureformf @ Checkferemors (@ Golive WS Deactivate [i] Delete () Refresh € Check Access
Form mwy (Blank) - saved ¥
Marketing form ¢
Designer  Summary Submissions  Insights  Related
General information Form level double opt-In Rel
a
Name * Form mwy (Blank) Enable double opt-In (@) No
Owner * 0 Malin Martnes £ Confirmation email -
Form mwy (Blank) - saved Form muy (Blank) ~ Landing page  Only contacts Live
Name Form type Update contacts/leads  Status reason

Marketing form

Designer Summary Form hosting Submissions  Insights  Related

Related marketing form pages t New Form page

Name Hame (Web site) Redirect URL

No data available

0-00f0 1 & paget

Capture a form

@ Enter the form location

Check for the tracking script

Choose a form

Map the fields

Available domains for form hesting

There are no available domains

+ Create new domain
@ If you need to update or create a naw one contact your Learn more
about domains,
x

Enter the form location

To capture the form, we need to access the tracking script on the webpage. Enter the complete
website URL and we'll check for the script.

Enter a URL

Enter the complete web address

(@ Once you have entered the URL the tracking verification process will continue in a new tab.




Toolbox Properties

~  Sections

L oo 0

1 Column | 2 Column 3 Column

0 o

2-1 1-2

“\ Basic elements

~  Design elements

B ®

Form Video

<0

Marketing form

[Form heading] B) Marketing form

First Name

First

Last Name *

Last
~  Submission behavior
Email *
Success notification
Email

I Thank you for your submission. l

Success image URL

| |

Error notification*

SUBMIT CLEAR

Designer  Summary Insights  Related

General

Timeline + v E i Active Contacts
B Name » £ Search timeline
Page er6 (Blank) Search this view yl

Owner * A Malin Martnes & Enterancte. b Full Name T+ Email~

B Crested on 8742022 B sinm
No data available
6 Madified on /742022 B s20em
Get started
Content Capturs and manage sl records in your timeline. 0-00f0 W€ Pagel
£ Full page URL hitpsy//2B5b4303b3374353bBededs0d52753a.. & AllLeads + Newlead
£ Last published 8/7/2022 920 PM Search thes view 2
Name v Topic v
£ Last publish detail:
‘ded50d52753a3.sve dynamics.comi/f/w/book

£ Last unpublished — [z} No data available
£ Marketing website  * 3 Marketing Website 85433

Purpese —

0-00f0 W& Pagel
Market type -
Active marketing forms for marketing page view O Refresh




Default website - saved

Marketing website

General info  Insights  Related
Name Default website
URL http://example.com
£ Created on 10/31/2022
Timeout * 10 minutes
Status " Active
Owner * @ # D365 Marketing
Description -
<div id="dahsaWw4RBcgWNRoj0OxDITHZgoqAiz
o] JavaScript code v=1.84.2007"> </script> <div class="d365-mkt-con

& Form capture code

hostname="82d9bc236db34dffb750c77311321b81.

<script src="https://mktdplp102cdn.azureedge.net

data-website-id="ahsaWw4RBcgWNRojOOXDITHZ]

Default Subscription Center form - saved

Marketing form

Designer  Summary

I Overview
Submissions

Visits

Form hosting ~ Submissions

Overall data

Insights

From: 01/01/2022

1121 AM
] [ |
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u
Default Subscription Center form
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p102cdn.azureedge.net/public/latest/js/ws-tracking.js?
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st> <div class="d365-mkt-config” style="display:none”
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Live
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Subscription center
Form type
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Submissions
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Unique submissions
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Contact updates

0

New contacts created

0

Lead updates

0

Submission errors

0

Default Subscription Center form - saved

Marketing form

Designer  Summary

QOverview
Submissions

I Visits

Submission error rate

0

Default Subscription Center form

Name
Form hosting  Submissions  Insights Related
From: 01/01/2022
Form visits

Contact Visitor anonymo... = Email name
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Lee | |
John . spsess: —— - e——

New leads created

commowrto ...

0

Subscription center  Live

Form type Status reason
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Email subject Timestamp
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Ttoj... 06/08/2022 16...
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Website dicks ~ /" Full screen
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Marketing website

Insights  Related
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Form visits

20/06/2022 13:49

https://proxime
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Chapter 5: Creating Marketing Emails
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I = Emails Marketing execution
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s# Pinned N
Name v
Engagement
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< Email 1 ® Draft

Design

Preview and test

Email header

Subject”

@ This is required before sending

Preview text

Send settings

Sender

From email*

| malin@malindonosomartnes.com

From name

Save ‘ ~ [ Check content ‘ | Malin Martnes

Reply to email*

| {{ReplyToEmail}}

@ Malin Martnes <malin@malindonosomartnes.com>

Subject: Add a subject

Company address*
Address
Edit

Email header

{{ReplyToEmail}}

Company address™
Address
Edit

' Email Settings

Email template

Choose a template

Message designation

Commercial

Commercial

Transactional

Email content type

| Default

Email content language

| English

Automatically generate plain text
@ -

Plain text preview™

Hello {{FullName}}

Button

© 2022 Microsoft Dynamics. All rights
reserved.

{{CompanyAddress}}

Unsubscribe

¥ o

*

BQ

This is your text box

Al

Choose an image

© 2022 Microsoft Dynamics. All rights reserved.

CompanyAddress

Unsubscribe

¥ m

>

BR



Section > Column > Button

Edit button

Link to

@ URL

@ URL

B Event

5 Teams check-in

@ Marketing page

[ Survey

Add to Calendar

> Size and alignment

> Spacing

v  Tracking

Tracking

@ o

Target

| _self

ab03417295f3.503.dyn365mktg.com>

®

Choose a video

+

Add element here

+ +

Add element here

Add element here

+

Add element here

+

Add element here

+

Add element here

+

Add element here

+ +

Add element here Add element here

+

Add element here

24
£
|
Section » Column » Code X
Edit code &
Code E
§<3
& I
.
Elements GO I
&
Video Divider Code &
BE
[5H
QR code

1 Column 1:2 Column 2 Column

O] 000 | O

2:1 Column 3 Column Custom




General styles &0

Layout max width
‘ 600px | 5
Font family |
‘ Verdana ~ |
=
Body text size
‘ 14px |
Body text color
B |
Email background
l:‘ | #FFFFF |
HTML X
B Command palette  « Format document
1 Kooctyee html
2 PUBLIC "-//W3C//DTD XHTML 1.@ Transitional//EN" "http://www.w3.org/TR/xhtml1/DTD/xhtml1-transitional.dtd"p|
3 <html>
4
5 <head>
6 <meta http-equiv="Content-Type" content="text/html; charset=utf-8">
7 <meta name="viewport" content="width-device-width, initial-scale=1.8">
8 <titlesMy Email Subject</title>
9 <meta “referrer” content="never">
10 <meta " name="type" value="marketing-designer-content-editor-document">
11 <meta " name="layout-editable” value="marketing-designer-layout-editable”>
12 <meta type="xrm/designer/setting” name="layout-max-width" value="6@px" datatype="text" label="Layout max width™>
13 rm/designer/setting” name-"font-family" value-"Verdana, Arial, sans-serif" datatype-"font"
14 Font Family">
15 rm/designer/setting” "body-text-size” value="14px" datatype="text" label-"Body Font Size">
16 rm/designer/setting” "body-text-color™ value="#60" datatype="color” label="Body Text Color™>
17 <meta type-"xrm/designer/setting” name-"cuter-background” value-"#FFFFF" datatype-"color” label-"Email Background">
18 <style>
19 body,
20 div {
21 font-family:
22 /% @font-family */
23 Verdana,
24 /* @font-family */
25 Arial,
26 /% @font-family */
27 sans-serif
28 /* @font-family */
29 H
30 font-size:
31 /* @body-text-size */
32 14px
33 7% @body-text-size */
34 H
35 color:
36 /* @body-text-color */
37 #e00
38 /% @body-text-color */
39 B

@

Paragraph ~

5 Personalization
= S W
Hello <

Chaose an image

© 2022 Microsoft Dynamics. Al rights reserved.

CompanyAddress;

Unsubscribe

Full name
FullN. .
Paragra| uiiame # Personalization
Source:
« Contact » Name Full name [
+ Lead > Name 0}
Cit : &
Data type: B Text Y ! *

Default value: Customer Account name

Choose a Email

Salutation |
m Last name

@ 2022 Microsoft Dynan Country/Region
{{Company

Unsub First name

~+ New dynamic text



Choose target audience

Data for this audience will be used to personalize the
dynamic text in your email.

@ Contact
O Lead

Paragraph ~ @ # Personalization

& Text -

Hello | {{FullName}}]

Define condition X

Condition name

Product A interest ]

Condition

’ Make condition on segment membership ~ ‘

Make condition on attribute

Make condition on segment membership
| Agauwrm

-+ Add condition




Edit conditional image
Variations  Properties Variations  Properties

Edit conditional image
Default Default

- Variations  Properties -
Image to be used when no conditions are met P Image to be used when no conditions are met

@ Properties apply to the Product A interest variation

Image

Conditions Conditions
Conditions are evaluated in order with default content Replace IEI Conditions are evaluated in order with default content
being the last being the last

Product A interest Product A interest
If Segment: Adatum safebox.png 480 x 480 If Segment: Adatum

Alt text

|

(] This image doesn't need alt text

s : Ready to send =

HTML {‘2! Brand profile

Brand 1
&% Brand 1
&% Brand 2

-+ New brand profile

0 & A/B test Bi

Test type e

Email body v ‘

Header (Subject, Email from)

Email body

Full content

LRSI R L g

&

Version (Control)

Version B




L 100% & B3 Send an email X

Email cv6 (1 column)

o A/B testing enabled

E v A/B testing
AlB

Send an email Choose A/B test
Email cv6 (1 column)

‘ test ~

A/B distribution
—_—)

10% 10% Winner 80%

Winning metric

‘ Click-through rate v ‘

Test duration

- ~
6 . || Hours

If the results are inconclusive, send

‘ Version A v ‘

Content assist X

Select the content type and define the field

@ Dynamic content
Content that changes based on who gets it or where it's used

Contact v

Select relationship No relationship (Select a field from Contact)
Company Name (Contact) -> Account
Full Name
Company Name (Contact) -> Contact
Static content Contact -> Attendee (Check-in)
Content that's a fixed value, regardless of how or where it's use
Contact -> Company Name (Contact)
Preview: Contact -> Contact (Attendee Pass)
{{contact.fullname}} . .
Contact -> Contact (Event Registration)
Contact -> Contact (Session Registration)

Contact -> Customer (Lead)

Contact -> Lead

‘ Paragraph = % Personalization Sa"e|} Testsend i Delete
Hello {{contact.fullname}?}

(S You have 6 notifications. Select to view. ~

(S) Subject: The content partis missing.

A\ Text part: The company address still has the default value or is empty. Please check the compliance settings.

A\, Email body: The company address stil has the default value or is empty. Please check the compliance settings.

/\, From email The from address for this message uses a domain that isn't authenticated for your organization. This can significantly lower message deliverability.
(X)) Placeholder “ReplyToEmail’: The data source has not been set correctly.

(S Subject : Required fields must be filled in.



0
Accessibility checker

Remaining issues

E2 Check content | ~

&) Check content ‘ ~ B Testsend [ Delete

@  Accessibility checker

= Spam checker

0 Elements
& Other X

Insufficient color contrast
Details

There's not enough contrast between
the font color and the background
color. Change one or both colors so
more of your email receipients will be
able to read it. To pass accessibility, you
need a contrast ratio of 4.5:1.

Status
@ Failed
Resolve

Change the font color or background color to
adjust the contrast ratio.

Font color

. #797775

Background color

‘ | #FFFFFFO0 ‘

B Tes

1

accessibility and increase engagement.

Other

o)

4

= Check content‘\/ B Tes

Eleme

Spam risk

Low risk

See the details
« Insufficient color contrast (1)

Save ‘ ~ B2 Check content ‘ ~ B Testsend

@®  Accessibility checker
E  Spam checker

x

—

Low Medium

High

This email is low risk. The content and style
choices didn't trigger enough red flags to raise
concern. Recipients are more likely to open and

engage with emails like these.

s Details (2)

= The email subject and title header are
different. Change it in the template source

code

= Your message is mostly html/text MIME,

but this is common

Resclving these issues can improve the overall

Go live



Design  Preview and test

Desktop £ Editsample data

From: "Malin Martnes"<malin@malindonosomartnes.com>
Subject: This is an email

Hello {{FullName}}

A

@© 2022 Microsoft Dynamics. All rights reserved.
{{CompanyAddress}}
Unsubscribe

@ The design seen by your recipients may not look like this preview, depending on their email service and device.
To confirm your email looks like this in all inboxes, use Email clients previews.

Dynamic links to QR codes, Customer Voice surveys and Add to calendar buttons may not work in preview.

Design  Preview and test

Desktop ¢’ Edit sample data

From: "Malin Martnes"<malin@malindonosomartnes.com>
Subject: This is an email

Hello {{FullName}}

© 2022 Microsoft Dynamics. All rights reserved.
{{CompanyAddress}}
Unsubscribe

@ The design seen by your recipients may not look like this preview, depending on their email service and device.

To confirm your email locks like this in all inboxes, use Email clients previews.

Dynamic links to QR codes, Customer Voice surveys and Add to calendar buttons may not work in preview.
< Email 1 Draft

Design Preview and test

Desktop ¢ Edit sample data

From: "Malin Martnes"<malin@malindonosomartnes.com>
Subject: Add a subject

Hello Malin Martnes

i

© 2022 Microsoft Dynamics. All rights reserved.
This is the company address
Unsubscribe

@ The design seen by your recipients may not look like this preview, depending on their email service and device. To confirm
your email looks like this in all inboxes, use Email clients previews.

Dynamic links to QR codes, Customer Voice surveys and Add to calendar buttons may not work in preview.

{‘Z; Brand profile
Brand one

Preview

B3 Screen sizes €% Email clients

Q Desktop

Tablet portrait

B

Tablet landscape

= U

Mobile portrait

Mobile landscape

[

{{} Brand profile
Brand one

Preview

&1 Screen sizes €5 Email clients

Q Desktop

(o

Tablet portrait

Tablet landscape

= U

Mobile portrait

Mobile landscape

El

Save | v : Ready to send

< Test send sample data

v Sample data

CompanyAddress

This is the company address ‘

FullName (Default: Customer)

Malin Martnes ‘

PreferenceCenter

ReplyToEmail

> Conditional content



Preview

& Screen sizes ) Email clients

=

Desktop

@

(o

Tablet portrait

Tablet landscape

Maobile portrait

Mabile landscape

Dynamics 365 Marketing

(T

() Recent N

s Pinned v

Overview

@ Settings

@ Versions
B Quota limits

b Usage limits

Email marketing

ﬂ‘; Domains

B Landing pages

po Designer feature ...

| ‘EE‘ Default settings

Customer engagement

-

Compliance

LE

E‘p Push notifications
3 SMS providers

& sms keywords

3 Brand profiles

A Social media acco...

Collaboration

n Settings

=R Audience configu...

Azure SMS preview

[ Save “ Save & Close New [g Deactivate ]ﬁ[ Delete O Refresh

DefaultMktSettings - saved
Default settings

General Marketing email Customer journey  Global level double opt-in  Bypass e

Default content
. B} Default Content Settings
settings

Default sending

(% unq77362b9a4f2445deab0341729f5f9.503.dyn365mktg.com
domain

Default contact * FirstName LastName

integration

Default from email —

Default from name —

By enabling Litmus, you agree to the Litmus terms of service and privacy policy. Litmus is an extern
you must provide consent before Litmus can be enabled.




Dynamics 365 Marketing

< B Show Chart T Delete ‘ ~

Active marketing email templates* -

. Internet marketi
Dynamics 365 EE ] SRR,

Marketing pages

= S Tl Delete ‘ ~ @]
[ Marketing forms
o
Y Recent " . .
Wl
Active Email templates e Marketing websites
7 Pinned ~ 1 column
I Redirect URLs
Engagement
5 1 column centered
Marketing content
[>  Get started 1 column 9
#4  Journeys Images
- 1-2 column
Analytics 1 column centered @ Keywords
— o)
& Content blocks
¥ ThEgEs 1-2-2 column
- 1-2 column CH  Videos
Audience . .
Personalized pages 1-2.3 column
QD Segments 1-2-2 column

B Consent center Marketing templates
custonaci

1-2-3 column

Journey templates

Channels
Email templates
— diamante

= Emails Page templates

!D! Push notifications

B Form templates form-doubleoptin

=
L Text messages L&y Segment Templates

Form fields
Assets

|E="'¢ Content settings

WY Library

M3 Templates
[ "Bl Task templates
&° Content blocks

B Appt. templates

m Real-time marketi... & m Outbound market... >
=

B Save ‘ ~ [ Check content | ™ B Testsend [i] Delete

B Save | ~ [ Check content ‘ ~ B Testsend

Elements =0

</» HTML

Send now

New
@ 3 Deactivate send Mark
il Delete &
() Refresh

Q Check Access
~»  Assign
£3 Share
& Email a Link
Flow >

o~
@ word Templates >

Run Report >



Send marketing email X

Subject From
| Email2 ﬂ‘ admin@SMBSales072601.onmicrosoftcom {1 0O
Recipients

[i] Remove

| Name Email ~ ‘ Business phone Company name |

B

No data available.

0/30 contacts selected

& | Y Show Global Filter ~ + New ' +/ SetAsDefault () Refresh All

Marketing: Email marketing dashboard v This Quarter 7/1/2022 To 9/30/2022
Active marketing emails (dashb... ~ Filtered Active marketing emails b... Active marketing email b... Other Queues and Views
20 20
14\l Modified on = £ 5 2
a a
Thank you for Attending . g 5
8/12/2022 2:28 PM : 510 g0
Malin Martnes Z Z
£ £
) 3 5
@ Thank you {{contact firsthame o v}
o o
I
Malin Martnes Draft 1 4 1 4
t e Owner Status reason
Email2  8/12/2022 2:28 PM . My active marketing ... My team active mark...
Malin Marines : Filtered Filtered
@ Email2 Marketing email creation over time
® Draft
Draft ~ :
> 100
Email 4x3 (Blank) . g
8/8/2022 3:50 PM  Malin Martnes - E
5
z
e
3 °
7/30/2022 8/8/2022
¢ « '/30). /8.
Introduction to Chairs . Day (Created on)
7/30/2022 3:42 PM N
Malin Martnes
. -~ Who has medified active ... Marketing email modifica...
o Announcing_new chairs lineup O
@ Draft Currently live marketi..
t ~ N s Filtered
< Post Scottish Summit Thank You ® Stopped Save | & Checkcontent |~ B Testsend
Design  Insights  Preview and test
Customer journey: - From; 01/07/2022 B 1o 18/07/2022 B
Overview Overall data
Delivery
Total delivered Unique opens Opens Unique clicks Clicks Hard bounces Soft bounces Unopened
tinks 688 225 334 29 52 0 2 463
Interactions
Forwards Unsubscribes Click-through rate Open rate Generated leads fro.
Open times
0 2 4.22% 32.70% 0
A/B testing
Responses over time
300
250
200
150
100
50
)
01/07/2022 02/07/2022 03/07/2022 04/07/2022 05/07/2022 06/07/2022 07/07/2022 08/07/2022 09/07/2022 10/07/2022 11/07/2022 12/07/2022 13/07/2022 14/07/2022 15/07/2022 16/07/2...

-= Opens =+ Clicks



Email analytics ©

Show data for

All journeys (2) v |
4 0 4
Inflow Processing Processed
Delivery funnel
Sent

Pyt I
Som [

3 (75%)

oo (N

3 (75%)

Unique click

0 (0%)

Delivery issues

Il Hard bounce

)

< Email 1 ® Readytosend

Design Reports  Preview and test

All

Delivery trends

@ Sent @Delivered ®Opened @Clicked
4

Last > o1 Months

B3 7/30/2022 - 8/29/2022

Aug 14

Aug 21

Aug 28



Chapter 6: Outbound Customer Journeys

Search

= 3 5] Show Chart:

New @ () Refresh [Z Email alink |

Recent ~ . .
© Active customer journeys
s Pinned ~
O Name T~ Status rea
My Work
D Getstarted Contoso Chairs - ABM Campaign Draft
et si
#£  Dashboards Contoso Chairs splash campaign Draft
Tasks
Appointments
% Phone Calls
Marketing execution
Customers
I =1 Customer journeys
N Accounts
= Marketing emails
Contact
Social posts R ontacts
%) Segments
Event management Subscription lists
1 Events
Marketing execution
B Event Registrations
=1 Customer journeys
Lead management = Marketing emails
m Outbound market... £ Sacial posts
Customer journey templates x
o Y Filter = v
Announcement Details
Send an announcement to your customers with marketing links. Clickers are sent a...
Name
Customer Onboarding Announcement
onboard new customers by sending series of emails at regular cadence
Description

Event Marketing
Send event invites, reminder emails and finally thank you on attending

High Touch Marketing

leads to sales call follow up as part of high value deals

Monthly Newsletter
Send monthly newsletters for the entire year but only on weekday aftemoons

Simple Email Journey
Set up a quick email blast

Send an announcement to your customers with marketing
links. Clickers are sent a follow up email and can be saved
to a segment

Target
Contact

Purpose

Announcement

Is recurring

No

Language

English
Owner

8 Malin Martnes




e o

& save | v - New

() Check for errors

© Go live

& Save as template

2 Flow v

Designer

New Customer jOU ey - Unsaved Journey mi3 (Blank) Draft 8/14/2022 12:02 PM No
Name Status reason Start date and time Is recurring
General Insights
---------------------------------- 1. o[ @[ wa]a
Whom do youwanttobeon |
this journey? b 0— @ — 0
H Start End
+ :
Set audience i
+ Add swimlane
New Customer journey - Unsaved
Journey mli3 (Blank) = Draft 8/14/202212:02PM | No ~
Name Status reason Start date and time Is recurring
Designer General Insights
Audience X
. S m & 00 O .
Set your audience
Source Type*
Whom do you want to be on Segment v
this journey?  }--—— - P e— O —Ps)
= Segment
Start End
-+ Updated contact info
it e e Submitted a form
Inclusion e
+ Add swimlane : :
Audience X Audience x
Audience X
Set your audience Source Type* Source Type*
‘ Segment e | | Segment b
Source Type*
‘ Segment hd ‘ Contact is a member of the X Contact is a member of the X
segment Adatum segment Adatum
Segment X Segment X Segment x
‘ Segment v ‘ | Segment v ‘ ‘ Segment ~ |
Subscription List i Inclusion ™ e ‘ Exclusion > |
Segment | ‘ |
or + Add condition and + Add condition

+ Add condition




Audience X

Set your audience

Source Type* .
Audience X
‘ Updated contact info ~ | Set your audience
Entity name* Source Type*
co| ~ I 1 Audience ‘ Updated contact info N |
Set your audience
& Account
Entity name*
" Connection Source Type*
- Contact s
Contact ‘ Updated contact info ‘
Contact field name*
& Contract Entity name*
‘ o4 Master ID (masterid) v |
B Contract Line ‘ Contact ~ ‘
. Trigger Event*
b= Conversation Contact field name*
. \ Create byl I
B3 Duplicate Record \ belect attribute ~
Create
E2 GDPR consent change record =g Master ID {(masterid)
i . Delete
2 Ongoing conversation (Deprecated) o Parent Contact (parentcontactid)
Update
E2 Tagged Record =z Parent or custodian (msgdpr_gdprparentid)
100% @& | &3 Audience x
®

Set your audience

Source Type*
\ - |
Do not allow Bulk Emails (donotbulkemail)
Do not allow Emails (donotemail) ‘ Audience X
B Email (emailaddress1) Form musy (Elank)
= Email Address 2 (emailaddress2) Source Type*
B3 Email Address 3 (emailaddress3) | ‘ Submitted a form ™ ‘

Follow Email Activity (followemail)

| B) Form mwy (Blank) X jel |
o5 Source email (msdyncrm_emailid) |

) ) ) . > Form details
E Time Spent by me (timespentbymeonemailandmeetings)

‘ema\ V| > Description

E @ =

Send an email £ search.. 2 ¢ OO0 & 130% X &

Introduction to Chairs

Messages

E Send an email

If/then branches

@ If/then
if submitted

0 Split
LinkedIn Campaign
Wait/delay (undefined)

@ Wait for
Wait until

[}

Yos ————P®)

End

End

Messages

E Send an email

If/then branches

@ If/then
e Split

Wait/delay

if submitted
LinkedIn Campaign (undefined)

v Conditions

Linkedln Campaign

LinkedIn Campaign (und...

has been submitted

+ Add condition

Wait up to*

~
3 VH Hour




—6 Path 1 (50%) »s)

split /O Search...

Messages

Path 2 (50%) ————
Send an email

H/then branches

@ If/then
6 Split

Wiait until
200 7 W 2101% X f O Split
Split by+
e—0 4%— Path 1 (25%) @— Percentage ™
Start End
5 Path:
Split aths
Path 1
@]
f— Path 2 (25%) @—»
End Path 2
)
Path 3
I— Path 3 (25%) @ —p -
End
Path 4
-
L~ Path 4 (25%) ®—pa

End -+ Add path Distribute evenly

00| & 130% X & | &3 Wait for %

1 hours

Duration*

~
1 . || Hour v
B e Hour
Contacts will be held
End

before continuing to

Day
Wait for
1 hours v Schedule Week
Month
Day of week
Quick select

Weekdays  Weekends  All days
Maonday

Tuesday

Wednesday

Thursday

Friday

Saturday

Sunday



S o e 130% X @ @ Wait until X

8/28/2022
Date and time* v Schedule
8/28/2022
Day of week
End 12:00 AM ® | Quick select
Weekdays  Weekends  All days
Wait until Contacts will be held here until Aug 28,
8/28/2022 2022, 12:00:00 AM before continuing to Monday
another step.
Tuesday
v Schedule Wednesday
Thursday
Day of week
Quick select Friday

Weekdays  Weekends  All days
Saturday

Monday
Sunday
Tuesday
Wednesday Time of day
Quick select
Thursday Mornings  Afterncons  All days
Friday From To
[] saturday 1200AM @ H 11:59PM O
&
Create lead Choose a campaign Choose a workflow
@®
/D fearch..‘
—-—
2. C /W aEmXx QO Appointment X | Sales activities
Choose an appointment Appointment
|Appo‘|ntment* ‘ Phone call
E‘ L % | ;‘ P = Task
_] L Assign to*
I c R ‘ Custom tiles
1
Choose an Choose a phone call Choose a task Choose a Uetomerjourney owner
R Custom Channel
appointment Customer journey owner
Contact owner Legacy tiles

Contact created by E Event




9 S & 151% X & Event X

Book event

& Book event X je;

~  Event details

End Event name*
Book event
Event
<
Book event Event start date
1/2/2023 8:00 AM
Event end date*
2/4/2023 8:00 AM
Building
Primary goal
> Description
New Customer journey - Unsaved Book journey | Draft 8/28/2022 8:06 PM | No
Name Status reason Start date and time Is recurring
Designer General Insights
Name *  Book journey Timeline Is recurring No
Owner * A Malin Martnes Suppression segment -
B Status * Active
1 Status reason Draft Almost there
2 Published by — Select Save to see your timeline.
Minimum consent —
Target *  Contact
A Type Automated Pupose
Scope Organization Descriptio ===
8/28/2022
Start date and time
8:06 PM ©
9/25/2022 i
End date and time
8:06 PM ©
Time zone (GMT) Coordinated Universal
Minimum consent --Select-- hd

Target

b Type

1

) Consent
2) Transactional
(3) Subscriptions
)
)

(4) Marketing
(5) Profiling

Target * | Contact

13 Type Account




Suppression segment

Is recurring Yes ‘Look for Suppression segment

Recent Segments
Recurrence count J—

&H Adatum
Recurrence interval

(days) --- +  New Segment

Content settings & Default Content Settings

Previous Attendees - saved Previous Attendees | Expired 14/06/202112:00 | No ~
Customer journey Name Status reason Start date and time Is recurring
Designer General Insights Related
SO @ T X & 8 Audience x
. Data Properties
h Send an email —
Starts when: Reaching Out
Contact is a member ofthe |———p @&——
segment Previous Start )0
3705
Attendees @
P d
= Qo0 T,
Contacts in journey:
Volume KPlIs
R 3705
Total (3705) 100%
~ In progress ) 0%
Processing @ 0%
Queued @ 0%
~ MNot processed @) 0%
Stopped @) 0%
Expired @ 0%
Processed (3705) 100% &2

SOOI & 175% X @ | 3 Send an email x

Reaching Out

) Data Properties
Send an email —

Reaching Out

0
5705 ©

a0

En

Delivery funnel

Y

Volume KPIs

Total

~ In progress

Processing

Queued

~ Mot processed

Stopped

= Total
3705 (100%)
m Delivered
1086 (29.3%)
= Unique opens  end an email
399 (10.8%) Reaching Out
m Unique clicks Data Properties
37 (1%)
Delivery KPis
~  Delivered
Unique opens
(3705) 100%
Unique clicks
(0) 0%
Blocked
(@ 0% . :
~  Delivery failed
o 0% Soft bounces
@ 0% Hard bounces
(0) 0% Block bounces

View details

(1086) 20.2%
@399) 10.8% &)
en 1% 0
(2563) 69.2%
8 1.2%
5 0.1% &
B9 1.1% &

©0% &



O Reaching Out

Customer journey: =< Previous Attendees

From: 12/06/2021

B 1o 19/06/2021

]

Unigue opens Opens Unique clicks Clicks

386 771 36 65

Hard bounces

39

Soft bounces

5

Overview Overall data
Deliv
i Total delivered
Links
" 1,086
Interactions
Unopened
Open times

700

A/B testing

Responses over time:

Forwards Unsubscribes Click-through rate Open rate

0 0 3.31% 35.54%

13 June 2021
Opens: 0
Clicks: 0

Generated leads fro...

2

Designer  General Insights Related

Email delivery results

Blocked

Delivered

Email responses over time.

50

40




Designer General Insights Related

Overview Stopped contacts

I Incomplete journeys
Contact joined the suppression segment
0

Contact lowered consent below threshold
0

Blocked emails

Contact has do-not-email set
0

Duplicate recipient address
0

Recipient address isn't valid
]

Sender address isn't valid
0

Contact joined the suppression segment

=

No data is available.

Contact has do-not-email set

=

No data is available.

&

o



Chapter 7: Real-Time Marketing Journeys

Dynamics 365 Marketing

= S [E] Show Chart b New trigger O Refresh F‘a\ Create view
® Recent ~ .
All triggers ~ 1T Search this view Fel
¥ Pinned ~
O Name T~ State
Engagement
D Get started 0 % Contact Address Updated Ready
#8 Journeys & Contact Business Phone Number Updated Ready
i Analytics f& Contact Created Ready
=% Triggers
& Contact Email Address Updated Ready
Audience @ Customer Yoice Question Response Submitted Ready
L)) Segments @ Customer Voice Survey Response Submitted Ready
B c t cent
onisent center &4 Email Address Opted-Out Ready

Channels

LU Real-time marketi... & 1-370f37 Page 1

& [ show Chart -+ Newtrigger () Refresh [E\ Create view

All triggers ~ m Y

O Name T v State ¥
% Contact Address Updated Ready to use
% Contact Business Phone Number Updated Ready to use

O % Contact Created Ready to use
% Contact Email Address Updated Ready to use
& Customer Voice Question Response Submitted Ready to use
& Customer Voice Survey Response Submitted Ready to use
&4 Email Address Opted-Out Ready to use
84 Email Blocked Ready to use
84 Email Bounced Ready to use

&4 Email Consent Not Given Ready to use



Create a new trigger

Name the trigger

|Enter a title

What action will activate the trigger?

@ When a record related to a customer is created or updated

This does not require code integration by a developer.

O When a customer interacts with a website/app

This requires code integration by a developer.

Cancel



< Record related created/updated  Draft

Name the trigger

Record related created/updated

In which table is the record created or updated?

Khoose a table

Account

Action Card
Address
Appointment
Attendee Pass
Bookable Resource
Building

Bulk Operation Log



< Record related created/updated

Name the trigger

Draft

Record related created/updated

In which table is the record created or updated? @

Account

A= Who is the audience for this trigger?

Choose audience type

Contact (via attribute Primary Contact)

& Lead (via attribute Originating Lead)

B il I Rl R DL

Choose a change

< Record related created/updated

Name the trigger

Draft

Record related created/updated

In which table is the record created or updated?

Account

A= Who is the audience for this trigger?

Contact (via attribute Primary Contact)

When is the trigger activated?

Choose a change

A new record was created
An existing record was updated

Any of the above




< Record related created/updated  Draft

Name the trigger

I:] (Deprecated) Process Stage

D (Deprecated) Traversed Path
D Account

D Account Name

D Account Number

D Account Rating

D Address 1

I:] Address 1: Address Type

Choose table columns N

< Record related created/updated = Draft

Name the trigger

Record related created/updated




< Contact updated ~ Draft

Name the trigger

Contact updated

In which table is the record created or updated? ©

Contact hd

F= Who is the audience for this trigger?

‘ Contact (via self) v ‘

When is the trigger activated?

‘ An existing record was updated N ‘

Which attribute updates should activate the trigger?

‘ Consent given N ‘

< Customer interacts with a website/app ~ Draft

Title

@ Step 1: Setup Customer interacts with a website/app

Description

O Step 2: Integrate the code
| Adding a description helps others understand what this trigger does

O Step 3: Mark ready to use

Add attributes

Attributes add information to an event for use in journeys or personalization. For example,
amount' attribute added to a 'Cart abandoned' event will allow journeys to send different
depending on the items value in a shopping cart.

@ This trigger will contain profile information from the person who triggered it.

Attribute name Data type
Customer Data What is this? Contact
% Lead

+ Add an attribute
Contact



Attribute name Data type
Customer Data What is this? ’ Contact v ‘
’ First name O ‘ ’ Text \/‘ i
Is working in IT @ ‘ ’ © True or false b ‘ Tii
Text
-|— Add an attribute
Bl Number

Next

© True or false

3 Date/Time

< Customer interacts with a website/app = Draft

(] Step 1: Set up

@ Sstep 2: Integrate the code

(O step 3: Mark ready to use

Choose how to share the code snippet with your developers

The code snippet can be shared with your developers in a number of ways. Choose
one.

L Download the file

Download a file with complete instructions and share it with your
developers.

Copy the code snippet link [@ Go to code snippet

The link can only be accessed by developers who have access to the
product.

< Customer interacts with a website/app ~ Draft

(] Step 1: Set up

@ Sstep 2: Integrate the code

@ Step 3: Mark ready to use

Mark it ready to use

What does it mean when you mark a trigger ready to use?

This trigger can be used to build customer journeys
You can use this to design a customer journey but the journey can't go live until the code
has been integrated by the developer.

A A journey can only be triggered after the trigger is integrated

A trigger needs to be integrated and tested before it can trigger a journey. You may check
the integration status later.



& Customer interacts with a website/app

® The trigger is getting ready to use. This may take a few minutes to complete.

' Customer interacts with a website/app

Getting ready...

Attributes Data type
Customer Data Contact
First name [ Text

Is working in IT

Choose the type of journey

© True or false

Trigger-based
Respond in real time to customer

actions, like form submitted, cart
abandoned, and purchase made.

®

Choose a trigger *

Status and usage

Integration Status

)T

Waiting for code integration

Usage

0

This trigger has not been used in
journeys or content

O
2D
Segment-based

Reach out to targeted audiences, like
loyalty members, with high-impact,
personalized journeys.

‘ Contact Address Updated

Audience: Contact

[ Choose an attribute

]

-+ Add condition

"o [



Choose a trigger *

Customer interacts with a website/app

Audience: Contact

=% Customer interacts with a website/app o
L = Is working in IT

= a4

Yes e

Create a new journey

Name the journey

Journey 1 ‘

Choose the type of journey

B O ®
% D

Trigger-based Segment-based
Respond in real time to customer Reach out to targeted audiences, like
actions, like form submitted, cart loyalty members, with high-impact,
abandoned, and purchase made. personalized journeys.

Select a segment *

Adatum

Audience: Contact
Select the frequency
@) A one-time journey with a static audience
O A one-time journey where newly added audience members can start any time

O A repeating journey where all audience members repeat the journey every:

1 days v

Time zone (O

Set the time zone for the journey.
(GMT) Coordinated Universal Time Edit

Start *
Select a date 12:00 AM Vv




< Journey1  Draft

oy Journey start
Adatum

Exit
& Journey1 Draft “D Undo < Redo Save

Journey settings

Journey start
—
Adatum
Start Edit

" Audience

| Adatum

Exit 72 Select the frequency

A one-time journey with a static
audience

Start

9/30/2022 12:00 AM
(GMT) Coordinated Universal Time

Goal Set

Set a goal and get in-depth analytics that
help you measure the success of the
Jjourney.

End Edit

[ Journey completion

— + 100%  Reset
When all steps are completed



v Trigger

Choose a trigger *

Contact Address Updated ‘

Audience: Contact

+ Add condition

Exclude by segments

This segment’s members can't participate.

Repeat

If people trigger this journey again, when
can they repeat it?

@ Immediately
O Never
O After 0

minutes

~ Audience

Select a segment *

‘ Adatum

Audience: Contact

Select the frequency
@ A one-time journey with a static
audience

O A one-time journey where newly added
audience members can start any time

O A repeating journey where all audience
members repeat the journey every:

1 days N

Exclude by segments

People in a selected segment can't
participate in the journey. You can select
multiple segments.




< Goal

The goal of this journey is

Select a goal N

So

Drive a purchase
Make a new sale or upgrade from free to premium

Engage customers

Nurture existing customer relationships

Increase loyalty
Improve your overall customer satisfaction

Onboard new people

Give new customers instructions or information

Send a general notification
Announcements and other notifications

Custom goal

Not specified



< Journey1  Draft

Journey start
—
Adatum
Add an action or other element

Actions

]

5 Send an email Send a text message

Send a push notification



< Journey1  Draft

Journey start
I—
Adatum

Send an email
Email 1

K

Exit
— + 100%

< Journey 1 Draft

Journey start
—
Adatum

Reset

I
_|_
|
®)
Send a text message
Text message
I
+
I
O

Exit

“) Undo ' Redo Save

Select email *

Email 1
Preview
Send to *
Email v

“ Undo ' Redo Save

Text message i X

Choose a text message *

Choose a text message sender *

Select a text message sender v

No external text messaging providers currently have
active phone numbers.

Send to *

Mobile Phone N




<& Journey1 = Draft 2 Undo C Redo [ save

Push notification [il]

Journey start
I—>
Adatum

| Mobile application *

+ Select an application

O Push notification *

Send a push notification
Push notification

@)
Exit
Other elements
] Respond to an action & Branch based on a specific value
v Add an if/then branch Add an attribute branch
A Test which variation performs better %o Send messages through the right channel
Add an A/B test Use Al to select the best channel for each person
& Hold an action for a specific time v Activate a custom trigger
Add a wait Trigger journeys and Power Automate flows

ﬁ; If/then branch

_I_
|
O

o—+

Exit Exit



v Wait for

Choose a branch condition type *

Choose the type of condition N

The previous message gets an interaction
d Email 1

A trigger is activated

s TIINIT IInnn

What's the time limit? *

1 days v

If customers perform the trigger within the time limit,
they proceed down the yes branch.

v Wait for

Choose a branch condition type *

The previous message gets an interacti... v

Choose an interaction *

|Choose an interaction v

Email Link Clicked

Email Opened



o

If/then branch

& Email Link Clicked

Q@  Specify the link clicked create branches

A

Exit - Send an email
Email 1



O—+-

& Attribute
Branch1 : —+ Add branch Other
+ ¥

\ J
Y
_I_
|
o

Exit

Attribute X

Display name

Enter a display name

Branches

First check

.. Branch 1 DY
" |If Add conditions ’

—+ Add branch



bl

Make condition on attribute W

Make condition on attribute

Make condition on segment membership

Lo

Make condition on attribute

Choose an attribute

‘Search

v Contact
> Address 1
> Address 2
> Address 3
First Name (firstname)
Last Name (lastname)
(Deprecated) Process Stage (stageid)
(Deprecated) Traversed Path (traversedpa...
AAD object ID (msevtmgt_aadobjectid)

HY Account (Account, accountid)



< Branch1

Display name

Branch 1

Lo

Make condition on segment memb...

Is in segment ~

Adatum

-+ Add condition

@]
A Add an A/B test %
Select which type of action to test
Version A Version B
5 Send an email ¥ Send an email
Send a push notification Send a push notification
Send a text message Send a text message

Create test




A/B test mw X

Display name *

A/B test 1

Versions

The test will include the following content.  Test completion
Set the winning criteria and test duration.

Version A Select >
Select which email to send Winning metric
Version B Select > l Clickthrough rate W ‘

Select which push notification to send

This test ends @

Audience

. ) Automatically (on statistical significa... ‘
Determine how much of the total audience l yi 9

should receive each test version.

Default version

)

~ l Version A v ‘
If there’s no clear winner when the test ends or is stopped,
A
. 50% E 50% this version will be sent to new people added to the audience.
1
% Use Al to select the best channel for each person X

Choose at least two channels

= Email

Text message

Push notification




Channels

Choose content for at least two channels.

Email Select »
Select which email to send
Text message Select »

Select which text message to send

Push notification Add

Default channel *

To provide a control group, Al will not be
applied to 10% of the audience and they
will get this channel by default.

Email v ‘

Set trigger fields X

To map the attribute, select the corresponding
data source.

Attribute v

|

The trigger info comes from

2 Contact
L First Name

Activate a custom trig..

X

Select a custom trigger *

|Look for Triggers

0

Q You can also use a trigger to activate a
Power Automate flow.
Learn more

Select a custom trigger *

‘ Customer interacts with a website/app

@ You can also use a trigger to activate a
Power Automate flow.
Learn more

Map attributes O]

Each attribute must be mapped to a data
source. To get started, select an attribute.

m ‘m First name o
- Map attribute
Is working in IT o
Map attribute
IEll Read-only This record’s status: Completed
< Journey Version2 (current) ® Completed
4 :
. Journey settings ©
Total inflow
Analytics Properties
. Journey start \ . )
Adatum |
Inflow Processing
4 Goal

Send an email
Email 1

53

It looks like there isn't a goal configured

Processed



Email ©

Analytics Properties
4 0 4
Inflow Processing Processed

Delivery funnel

Sent
4 (100%)
Delivered
3 (75%)
Unique open
3 (75%)
Unique click
0 (0%)
Delivery and interaction details
Email 1
Delivery Interactions Variations
Sent (4) Audience
Delivered (3) Recipient email address
Blocked (0) >
Delivery failed (1) v

Hard bounced emails (1)
Soft bounced emails (0)

Other (0)

Journeys Channels

X

From: | Fri, Aug 12, 2022 = ‘ To: ’ Tue, Sep 27, 2022 [ |®

Details Date and time (UTC) = En’

savannah@adatumcorporation.com bad destination system: no such domain 08/12/2022 13:31:11 Co

(D The data in these Power Bl reports gets refreshed every few hours. Click the info icon to learn more about the dashboard.

Journeys starting Last v 32 Months ~ ~ Journey All v Journey status All v Journey goal
3 6/28/2022 - 9/27/2022
0 @ 0,
0of 2 4 75.00% 0.00%
Total journeys that met the goal Total inflow Email engagement rate Push notification engagement rate Text met
Journeys B2 -+ Journey goal
Title Journey s.. Days active  Inflow Journey goal Goal status @By day ®Goal
v 10
Journey Completed 45 4 Unspecified
05
Journey, Completed 46 0 Unspecified
0.0 L]
-05
10
Aug 12

Why people participated in the journeys
@ Segment-triggered

Why people left the journeys

@ Completed journey

Segment-triggered



Chapter 8: Managing Events

Event management

|

Web applications

[

Webinar providers

Zl  Webinar configur...

N

2] Event administrati...

il

Website table con...

ﬂ Settings 0

Default Event Management Web Application - saved
Web application

General Related v

Name *  Default Event Management Web Application
& Origin * 753a3.svc.dynamics.com
£ Token ATAJQDHT13m6ISECM29lyt
=] Endpoint . >aabf.svc.dynamics.com

User Authentication
Type

AAD settings

AAD client ID

AAD metadata
endpoint



< OO B Save

@’ Save & Close

-+ New

[ Deactivate  [i] Delete () Refresh

Q, Check Access

2 Flow ™~

@ This record is preconfigured to integrate with On24. You can't rename or delete it. It's possible to add another provider, but custom development is required.

On24 - saved

Webinar provider

General Related

B Name

Base service URL

B Max. duration in
minutes

Terms of service

Privacy policy

Update credentials

* On24

240

https://www.on24.com/t...

https://www.on24.com/p...

No

Timeline

O Search timeline

& Entera note..

New Webinar configuration - unsaved

General

Client ID

Credentials

Access token key L

Access token secret R

B App URL

Standard - saved
Event administration

General

Related

Name

Match contact based
on

Enable demo
payment
confirmation

http://www.on24.com

Standard

Email, first name, and last name N

--Select--
Email
First name and last name

Email, first name, and last name

Email and event owner

Get:

Capture and manage a



New Website table configuration - unsaved

General
& Name [A—
Owner *
Selected entity * Event
Selected fields [“my_custom_field"]

it Dynamics 365 Marketing

= & [ ShowChart | - New  — New from template - Create template J§ () Refresh [ Email aLink |
Recent 4 .
© Active events ie Y Filter by keyword
52 Pinned A4
O Event name v Event type ¥ Publish st... ¥ Eventstart.. T v Event end date v
Event
Ted Contoso Executive briefi... Live 7/31/2022 12.... 7/31/2022 1:0...
I 1 Events
B9 Event Registrations Contoso Ltd Conference Conference Live 8/10/2022 8.0... 8/11/2022 5:0...
B Event Team Men... Book event Draft 1/2/2023 8:00..  2/4/2023 8:00...
] Custom Registrati... . i
Contoso Furniture Design Workshop 1 Training Ready ... 2/1/2023 8:00... 2/3/2023 5:00...
Participants Launch of XYZ Luxury Line Conference Draft 9/15/2023 5.0... 9/15/2023 10:...
& Speakers
" Check-ins
EVirmrerms oy +
ﬂ Event planning 2 1-50f5 Page 1
‘2' New Event - unsaved Active Malin Martnes | .- ~
— Status # Owner Publish status
@ 7\ 7\ N\
EventMainBusinessProce A\ W W
Active for less than one mi... Preliminaries (< 1 Min) Agenda Organize Promote

General Agenda Website and form  Registration and attendance  Additional information ~ Room reservations

Key information Schedule
Event name e Event time zone * (GMT+01:00) Amsterdam, Berlin, Bern, Rom:
Event type 10/11/2022 |
Event start date *
) Registration count 0 12:08 PM ©
‘ 10/11/2022 |
B Check-in count 0 Event end date N
2:08 PM ®
& Event URL -
& Countdown in days —
This is a recurring PR
(@ ) No

event —



Venue constraints

Maximum event
capacity

Waitlist this event Yes

Waitlist

Number of

invitations per slot

Automatically

register waitlisted @ No

contacts

Contacts can choose

to be registered @ No

automatically

C ) I T )
EventMainB: W A4 A4 7
Active for les: Preliminaries (< 1 Min) Agenda Organize Promote Launch

General Agenda Website and form  Registration and attendance  Additional information ~ Room reservations

'2' New Event - Unsaved

EventMainBusinessProce... @ O-

Active for less than one mi... Preliminaries (< 1 Min) Agend

General Agenda Website and form  Registration and attendance

Allow registrants to create their own agenda

@ Dno

Sessions

Session tracks

Speaker engagements

Sponsors



Scottish Summit 2022 - saved

Event

General Agenda Website and form  Registration and attendance

Website and registration form

Custom event URL

@ v

Event URL “ https://scottishsummit.com i)

Readable event ID Scottish_Summit_

Event image ~d Social Media xR

Set registration end
date

® ) no

General Agenda Website and form

Registration and attendance

Additional information

Use marketing form
for registration

Enable CAPTCHA

Create leads for
event registrations

Enable multi-
attendee registration

Allow anonymous
registrations

Additional info

Passes

Event registration

Event check-ins

Waitlist

Contacts who canceled

General Agenda Website and form  Registration and attendance

Additional information

Financials

Target revenue —

Total registration fee
(package cost)

Event venue cost —

Miscellaneous costs —

Revenue from the
event

Budget allocated

Currency

+

Cost of external
members

Cost of event
activities

Revenue from
sponsorship

Active |
Status
Room rese

® ) No
@@ e
@ ves

@@ ves

@ ves

Room reservation

& Norwegian Krone

kr0.00



Scottish Summit 2022 - saved Active Live
| :
Event Status Publish

Agenda Website and form  Registration and attendance ~ Additional information Room reservations

Event team members

2l Add Existing Event Tea...

O User T v Contact ¥ Member type v Role v Created on v
. Internal team member Venue management 26/07/2021 15:51
] Internal team member Sponsorship manage... 26/07/2021 15:51
f Internal team member Registration manage... 26/07/2021 15:51
] Internal team member Speaker management 26/07/2021 15:52
S =1 Save @ Save & Close I New [ Deactivate [i] Delete () Refresh

Malin Martnes - saved
Speaker

General Speaker engagements  Hotel room reservations  Related

B Company Name 8 MaCoTra AS

Title CEO

Email " malin_martnes@hotmail.com =
Type External speaker

Speaker cost -

Website https://www.macotra.no @
LinkedIn https://www.linkedin.com/in/malinmartnes/ D
Twitter https://twitter.com/MalinMartnes =
Blog https://malindonosomartnes.com/ @

Speaker Image https://sessionize.com/image/! [



Malin Martnes - saved

Speaker

General Speaker engagements

15

Hotel room reservations  Related

Model Driven Tribe: What you should know about PL-200

Canvas Tribe: What you should know about PL-200

17

18

Speaker engagements

o Name T

Canvas Tribe: Wh...

Model Driven Trib...

Active sessions* -

O

Session title T v

Driving Decisions with Uata: Uelight or Ul...
Dual Write VS Virtual Entities - Integrando...

Dual-write and Power Platform: How do w...

Dynamic 365 Certification

Dynamics 365 & Power Platform Pub Quiz

Dynamics 365 and Power Platform Certific...
Dynamics 365 Implementation and One V...
Dynamics 365 Marketing - the good, the ...

Dynamics Field Service - Scheduling Auto...

Dynamics Pub Quiz

Effective Workshopping from a Customer'...
Elevate your Personal Development/Brand...

Elevate your PM skills by being an effectiv...

Session t...

General

General

General

General

General

General

General

v

Event v

Scottish S...

Scottish S...

Start time v

10/UB/2U22 1.

27/02/2021 1...

11/06/2022 1...

29/02/2020 1...

27/02/2021 1...

10/06/2022 1...

27/02/2021 1...

27/02/2021 1...

27/02/2021 1...

29/02/2020 1...

11/06/2022 1...

11/06/2022 1...

10/06/2022 1...

Session v

Canvas Tr...

Model Dr...

End time v~

TU/Ub/2022 1...

27/02/2021 1...

11/06/2022 1...

29/02/20201...

27/02/2021 1...

10/06/2022 1...

27/02/2021 1...

27/02/2021 1...

27/02/2021 1...

29/02/20201...

11/06/2022 1...

11/06/2022 1...

10/06/2022 1...

h _

Speaker c... ¥

T3 Edit columns

Event v

Scottish summit 2022

Scottish Summit Virtual 2021

Scottish Summit 2022

Scottish Summit 2020

Scottish Summit Virtual 2021

Scottish Summit 2022

Scottish Summit Virtual 2021

Scottish Summit Virtual 2021

Scottish Summit Virtual 2021

Scottish Summit 2020

Scottish Summit 2022

Scottish Summit 2022

Scottish Summit 2022

Audience type

Level 300

Level 300

Level 300

Level 300

Level 300

Level 300

Level 300



Scottish Summit 2022 - saved Active Live
Event Status Publish status

General Agenda Website and form  Registration and attendance ~ Additional information ~ Room reservations ~ Recovery items ~ Related

09
10
11
12
13
14
15 . Why ot
A Cutting E... join
Microsoft
on floor §,
1 we'll be
hot drink
17 and a
A Multiplexi... cookie, to
chat, just
Named event - Saved Active Malin Martnes ~ Draft
Event Status Owner Publish status
O )\ F Y 7\
EventMainBusinessProc A W \J
Active for 1 hour Preliminaries (1 Hrs) Agenda Organize Promote

General Agenda Website and form  Registration and attendance ~ Additional information ~ Room reservations

Session title T v Sessiont.. v Start time v End time v Building v Room v 4

No data available

0-00f0 |4 & Ppaget



Additional information

Session type

Audience type

Quick Create: Session

Timeline

£ Search timeline

& Enteranote..

+
«
il

X
Session title —
B Event 5] Named event
10/11/2022
Start time
12:08 PM ©)
10/11/2022
End time
2:08 PM O]
Publish status Draft
Do you want to
s sessi @ ) No
stream this session
Building -
Save and Close | v Cancel
This is a new session - saved - Draft Malin Martnes
Session Session code NDA Publish status @ Session Owner
Summary Agenda Related sessions Registration and attendance  Additional information ~ Related
General Schedule
Session title *  Thisis a new session 10/11/2022
Start date & time
12:08 PM ®
& Event * 5] Named event
N 10/11/2022
& Registration count 0 End date & time
2:08 PM C]
£ Check-in count 0
& Duration (minutes) 120



Named event - saved

Active Malin Martnes Draft
Status d Owner Publish status

Event
@ e r " Y
EventMainBusinessProce... J \J J
Active for 1 hour Preliminaries (1 Hrs) Agenda Organize Promote

Room reservations

~+  New Session Track () Refresh

Sessions in thi... ¥

Additional information

General

Agenda Website and form  Registration and attendance

Session tracks

Name T v Track type v Event v Number of reg

Quick Create: Session Track b |

Track type —

n

Target number of
sessions

B Sessions in this track —

Name —
B Event * =] Named event
Owner * ég Malin Martnes (Offline)
Track code T
Description -
Track goal e

Save and Close | v Cancel




‘ J - Saved Scottish Summit 2022 Title

Sponsorship - Sponsorship Event Event sponsor Sponsorship category

General Related ~

O Search timeline

Event * [ Scottish Summit 2022
& Enteranote.. 1]

Event sponsor = | u

Modified on: 31/05/2022 12:48

g Activity from: § 8 v B E
Main Contact H BN TE = g::;z: ctivity Trom L e & B IEI

1000x1000 Logo (Square)

£ Open Activity Count 3

View more ~

B Closed Activity Count
k4 2 Modified on: 17/05/2022 23:50

. # Sponsor Activity from: & | A B E T
Sponsorship amount H N Closed

Main Logo - Single Colour

Sponsorship type Monetary i
View more e

Sponsorship catego
P P ge Title m Modified on: 17/05/2022 23:50

Scottish Summit 2022 - saved Active ‘ u Live

Event Status Publish status

General Agenda Website and form  Registration and attendance ~ Additional information ~ Room reservations

<> 10June 2022 Today Agenda Day Week Month Year
08
09

Main Auditorium - Scottish Summit 2022 Keynote - Disability Awareness & Inclusivity

10
1 Confer...
Confer

12 - i
Confer
13
Quick Create: Pass X
Owner * Q Malin Martnes (Offline)
Name —
& Event * 5] Named event
No. of passes *
allocated -
Pass price —

Save and Close \ Vv Cancel




General

Passes

Agenda  Website and form

Name T v

Early bird

One day Thursday
One day Wednesday

Regular 2 day

Registration and attendance

Pass price ¥

kr11,500.00

kr8,500.00

kr8,500.00

kr15,500.00

Venue management

Additional information

No. of passes allocated v

Buildings

Rooms

Room reservations

-+ NewPass () Refresh

No. of passes sold v

100 0
400 0
400 0
500 0
Fas
e

Room 3

ks

No. of passes left v

100

400

400

500



& o BEsave @ Save&dose -+ New [0 Deactivate [I] Delete () Refresh @ Check Access R, Assign 2 Flow ~ B Word Templates 12 Shal
Strathclyde University Technology & Innovation Centre - Saved 16
Building Primary contact Number of reoms
General Rooms Related
Details Address Facilities
Name * Strathclyde University Technol... Address line 1 99 George Street WiFi available —
Estimated capacity 1,525 Address line 2 — WiFi SSID —
B Number of rooms 16 Address line 3 — WiFi password —
Last updated: 12/10/2022 10:27 ciy Glasgow Public telephone
available -
Cost £
Postal Cod
ostattode G11RD Disabled access Yes
Description -
Stat i -
atefprovince Accessible toilets Yes
Country/region Scotland Disabled parking Ye
Owner * €8 Mark Christie (Offline) e
Additional facilities Speakers Room ]
Cnffoa Cart
Contact building
Telephone 1
Active rooms* 3 Edit columns S Edit filters Filter by keyword
Participants
O Namev Capacity | ¥ Building v Room Level v Disabled .. ¥  A/V supp
] Speakers
. Main Auditorium 450  Strathclyde University Technology & Innov.. Level 9 Yes Yes
g Check-ins
Sessions Auditorium A 150  Strathclyde University Technology & Innov. Level 2 Yes Yes
B Speaker Engagem... Auditorium B 150  Strathclyde University Technology & Innov.. Level 2 Yes Yes
Auditorium C 150  Strathclyde University Technology & Innov. Level 2 Yes Yes
Venue management
Buildings Ground Level Auditorium 100  Strathclyde University Technology & Innov.. Level 1 Yes Yes
I Rooms Conference Room 2 50  Strathclyde University Technology & Innov. Level 3 Yes Yes
SVCEE Conference Room 3 50  Strathclyde University Technology & Innov.. Level 3 Yes Yes
Logistics Level 8 Microsoft Chiller 50  Strathclyde University Technology & Innov. Level 9 Yes Yes
i Event Vendors Executive Room B 44 Strathclyde University Technology & Innov... Level 9 Yes Yes
B Hotels
E Event planning O 1-160f 16 4 Page
Main Auditorium - saved Strathclyde University Technology & Innovation Centre | [l 450
Room Building Sessionize ID Capacity
General Room reservations  Related
General Timeline —+ Building information summary
O Search timeline
Name * Main Auditorium Building summary
f Enter a note.. [I]J
Capacity T 450 8 Name * Strathclyde University T...
a8 Primary contact —
Building - Strathclyde University Tech...
a8 Description -
Room Level Level 9
B Disabled access Yes
Get started
Owner * B Accessible toilets Yes
Capture and manage all records in your timeline. 8 Disabled parking Yes
Room features B Additional facilities Speakers Room
Coffee Cart
Disabled access T Yes 8 Oviner -
Internet connection  * Yeg

AV support

Yes




Logistics

W Event Vendors

I £ Hotels
Boardroom Boardroom Conference Room 1 20
Cabaret Cabaret Conference Room 1 24 é Hotel Room Alloc...
Classroom Classroom Conference Room 1 24 é Hotel Room Reser...
Theater Theater Conference Room 1 42
U-shape U-shape Conference Room 1 20 E Event planning C
Active event vendors* -
O Name T v Account v Type v
DAS Signs Das Signs Clothing
Dygate Drygate Brewrey Food caterer
Eventicous Eventicious Mobile App
Fiverr Fiverr Graphics
General Wordpress Website
House Of Tartan House of Tartan Clothing
Ibis Styles ibis Hotel group
Premier Inn Premier Inn Hotel group
Strathclyde Uni Strathclyde Uni Venue
The Card Network The Card Network Graphics
Active hotels v T Editcolumns 57 Edit filters Filter by key
O Name T v Hotel group v Address line1v City v Country/region
Glasgow City Centre (George Square) Premier Inn 187 George Street Glasgow Scotland
Hotel ibis Styles Glasgow Centre George S... Ibis Styles Telfer House Glasgow Scotland
Ibis Styles Central Hotel Ibis Styles Douglas House, Glasgow Scotland
Active hotel room allocations* - 0% tditcolumns 7 Edit filters
D) M. Tv  Roomtypev Hotel/property v Event ¥ Number of rooms allocated ¥ Number of rooms reserved >  Number of rooms left »
Hotel... Single room Hotel ibis Styles Glasgo... Scottish Summit 2022 81 68 13

Ibis S... Single room Ibis Styles Central Hotel Scottish Summit 2022 29 24 5



Active hotel room reservations* - @ Edit columns 57 Edit filters Filter by keyworc
D Reservation nu... T v Speaker v Hotel room allocat... ¥ Special requests v First Day v Last Day v
HRF Hotel ibis Styles ... non-animal room due to allergies. 10/06/20... 12/06/20...
HRF Hotel ibis Styles ... 10/06/20... 12/06/20...
HRF Hotel ibis Styles ... 09/06/20... 11/06/20...
HRF Hotel ibis Styles ... 10/06/20... 12/06/20...
HRF Hotel ibis Styles ... 10/06/20... 12/06/20...
HRF | | | Hotel ibis Styles ... 09/06/20... 11/06/20...
HRF Hotel ibis Styles ... Dog Friendly room, g has agreed di... 09/06/20... 11/06/20...
3 r ) [ ) ) o
_(J S / S o/
Agenda QOrganize Promote Launch Post B
ndance  Additional information ~ Room reservations  Recovery items  Related
Schedule Stream this event online

Do you want to
stream this event?

Event time zone * (GMT+01:00) Amsterdam, Berl

10/11/2022 < ) . )
Event start date * reaming provider
12:08 PM ®
Change meeting
— options
10/11/2022
Event end date * a
2:08 PM ®© Teams URL
& Countdown in days 0 8 Teams meeting

owner

Streaming provider

Change meeting
options

Who can bypass the
Stream this event online lobby?
Always let callers

Do you want to bypass the lobby

stream this event?

@ ves

Announce when
callers join or leave

Streaming provider  * g Teams Webinars

Allow attendees to
unmute

Change meetin
’ ? @ No Record automatically

options

Allow meeting chat

& Teams URL https://teams.microsoft.com/l/meetup-join/

Allow reactions

B} Teams meeting
ﬁ Malin Martnes (Offline) Allow camera for

owner attendees

¥

@ v

@ Teams Webinars

® O No

&5 Teams Webinars
@ v

People in my organization and guests
® Dro
® Do

@ -
@@ v

Enabled

@@ v
@ -



General Agenda Website and form  Registration and attendance  Additional information  Room reservations

Recovery items

Related *

0-00of0

Calendar content

Rich calendar content (calendars that support HTML - like Qutlook)

Designer | HTML 7 Join on Microsoft Teams : {{msevtmgt_checkin_url}}

Join on Microsoft Teams

<& Font - Sze - B I U &~ A

i
4
i

Link to

Text only calendar content (calendars that support text only)

l 5 Teams check-in

Button Type

Event

Microsoft Dynamics. All rights reserved.
{{CompanyAddress}} Event

Unsubscribe l

Button text

‘ Button

CONTOSO LTD CONFERENCE

08/10/2022, 8:00 (GMT-08:00)
Grand Alpha Main Tower

9 Register now

?

Sessions Session tracks Speakers Pass information

8/10-Wednesday

Day One Breakfast

Welcome Address by CEO

Aug 10, 202

Color Themes for Your Home

Aug 10, 2022 10:00 - 11:00 ( )0)



Chapter 9: Dynamics 365 Customer Voice

Voice of the
Customer

Customer Voice

Customer
Voice

Good morning, Malin

{ Home
Employee of the year

[} Al projects

Sentiment

B Positive B Negative W Neutral

44.44%
55.56%

Continue working

Sentiment

M Positive M Negative W Neutral

Option Positive

Option count 8

100.00%

See all projects

21 Survey Reports
311 Customer Voice
| {0 Home
0 Al projects Good afternoon, Malin )
-+ New project
Employee of the year
Sentiment Sentiment

W Positive M Negative W Neutral

M Positive M Negative W Neutral



Hello Malin! What kind of feedback do you want to collect?

These project templates will help you get a quick start with a new set of customer feedback surveys and reports.

Periodic customer feedback Order delivery Service visit Support

Check in with your customers Experience with product and delivery After an on-site visit Experience with support
ACSI@ Analytics & Benchmarks

New Patient Survey Patient Service Center Transform real-time data into actionable intelligence Blank

Check in on patient experience and monitor health Experience with patient service center Create 2 survey from scratch

Create a project

@ Survey location

Default location

Malin DM MVP (default)
EMEA

Recent locations

Malin DM MVP (default)
EMEA

See all environments




All environments

Permission granted X
Select this environment to create your

Below are the list of Common Data Service environments. Choose one where you'd like to create your project. project.

Environment T

Company

External Sales Team

Malin DM MVP (default)

Malin Donoso Martnes's Environment

Marketing Trial

Customer Voice

Type Location URL

NotSpecified EMEA https://o J.crm4.dynamics.com/
NotSpecified EMEA https://oi (/B 5.crmd.dynamics.com/
Default EMEA https://o I.crm4.dynamics.com/
Developer EMEA https://o r.crmd.dynamics.com/
Trial EMEA https://o U -.crm4.dynamics.com/

Select and close

Home

(Y
[] Al projects

New project (4)
[} Surveys
Survey 1
New survey
5] Reports
Alerts
Satisfaction metrics

Survey 1

Survey 1

Design Send

N Survey title




Customer Voice

My projects

M Home
D’ All projects Name Date Modified
New project (4) m 10/20/2022
-
m New project (3)
Copy
o --
Share
m Update
ﬂ Employee of the year Delete

Good afternoon, Malin + New project

Employee of the year
Sentiment Sentiment
W Positive W Negative  H Neutral W Positive W Negative W Neutral

44.44%
55.56%

100.00%



Customer Voice

— Export all

Homz Total responses 9

@
[1 Al projects

2. Why should this person be considered for the award?
Employee of the year

Option Responses
[} Surveys ~
Considered by colleagues t... 5
Survey 1 Demonstrated a significant ... 6
Survey 2 Demonstrated outstanding ... 4
Recognized as an outstandi... 6
New survey
Demonstrated ability to wo... 4
Reports ~
E P _Other 2
Alerts
Satisfaction metrics 8
Survey 1 6
Survey 2 4
2
0
Considered... Demonstrated ... Demonstrated ... Recognized as ... Demonstrated ... _Other

—|— @ Choice Text ) Rating I Date

TJ, Ranking

H Liket @
$ File upload @
Net Promoter Score ®

Section
O w

Mllfouestion &

Option 1

Option 2

+ Add option  Add "Other" option

—+ Add logic v @ Multiple answers @ Required ves

Shuffle options

—l— Add new

Drop-down

Subtitle



2. | Question

Enter your answer

~+ Add logic @ Long answer @ Required

Subtitle

—I— Add new Restrictions

Enter a valid email address.

Restrictions  Email

Number

~ Email 3d

Add new

Q)

3. | Question
Symbol: | Star N Levels: 5§ v
Number
v Star -+ Add logic v @ Required

Add ne
c w ™ <

4. | Question

Please input date (M/d/yyyy)

+ Addlogic v (@) Required




Question
Option 1
Option 2
Option 3
-+ Add option
-+ Add logic ™ @ Required
c w 1
Question
Option 1 Option 2 Option 3 Option 4 Option 5
Statement 1
Statement 2
+ Add statement
-+ Add logic v @ Required
o w 1
Question
File number limit: 1 hd Single file size limit: | 10MB e
File type:
E] Word D Excel D PPT D PDF D Image D Video D Audio

+ Add logic v

@ Required

&«

Q)

—+



How likely are you to recommend us to a friend or colleague?

Q)

Not at all likely

Show question if

Extremely likely

-+ Add logic v @ Required

the response...™  Select a question

the response ...

B Hide logic |V

variable
Go to End of survey ~  when respon... is Enter a value
Sectiont :
3. Rating Long answer @ Required
4. Date
Add new
6. Question
Rating 7. Question
: . . 8. How likely are you to recommend u...
Section2 : Section 2
9. Choice 2
Satisfaction metrics X

Customization >

[Z  Satisfaction metrics

You don't have any satisfaction metrics added

Add satisfaction metrics for a project to track trends across surveys

%o Advanced logic
[/ Personalization
& Languages

% Branding

£33 Formatting

Net Promoter Score ®
Sentiment
CSAT

Custom score



Satisfaction metrics X

Use satisfaction metrics to track trends in collected data. Add up to 10
metrics per project.

Net Promoter Score®
Net Promoter Score®

Name *

l Net Promoter Score ®

Add description

Survey 1 questions * ©

I 8. How likely are you to recommend us to a friend or colleague? v

Other questions using this metric /™

No other questions

-+ Add metric v

Save Cancel

Customize the path people take through this survey

Add simple logic directly on survey questions, or use advanced logic to use more features like creating
links between different surveys and controlling multiple questions from one rule.

Use simple logic ‘ ‘ Use advanced logic




Personalization

Branching rule Add up to 15 variables to personalize your survey for recipients.
Learn more
Rule name *
Rule 1‘ Variable (0 Default value (O
First Name First Name

_|__)> Primary rule condition(s)

Last Name Last Name
+ Add condition
locale Enter default value
+ Add "If true" —|— Add variable
Languages X

Translate your survey for customers worldwide. Learn more
-+ Add language

Language Code  Default

English (United States)
English (United States)

en-us 4

Advanced Options /\

Upload translation T Upload
Provide a custom translation for any

languages using Excel. Download template

Respondents can change languages o On

Allow survey repondents to choose which

language they take this survey in.

Branding X

Theme color

Choose from the color library

Fonts

Customize your survey fonts

Background
Upload an image to customize your background

(@ You can now edit the header directly on the survey. Try adding a new
style or background image to your header design.



Formatting X

Progress bar (O o

Show/hide survey progress to recipients

Question number

Show/hide your question numbers to recipients

Shuffle questions © D)

Shuffle to help avoid bias in responses

Post-survey message

Customize the message customers see when they complete a survey.

Thanks!
Thank you for sharing your feedback.

This is the default message for this survey.

-+ Add Message

The feedback you submit will be sent to the creator of this survey.

Footer
Customize Message 0 On

Share <

Share  Access

Share with

@ Malin Martnes X Owner

Co-owners can edit all surveys and reports.

Include a message (optional)

Project link

https://customervoice.microsoft.com/Pages/ProjectPage.aspx#For
mld=Y0 TNF

TExCUVI
EN




Customer Voice

Home
Survey 1

i}
All projects
E pre) Design Send

. Send or schedule an email invitation
Book project

L1 Surveys A
Survey 1 _
o=
N
EW survey
3] Reports A
Alerts Automation Email
Satisfaction metrics
Survey 1 Generate a direct link or code to the survey
EE
> @ o
Embed code Link QR Code
Distribution X
Participants
- - . - - - v
Set options for individual participants
Responses
- - v
Set restrictions for survey responses
Availability
- - - \/
Determine when the survey will be live
Email
- . - . v
Set up an email distribution channel
Notifications
N

Get notified for completed surveys



Participants

Set options for individual participants

Only people in my organization can respond ()

Anonymous responses

Variable settings are enabled on personalization panel
One response per person
Save invited participants as Contacts

Save survey progress (1)

880 80

Data may be stored for up to 28 days. Learn more
Survey 1

Design Send

0
Send a survey when an order is
fulfilled in Dynamics 365

By Microsoft

Automated 7314

-~ |0

Send a patient service center
satisfaction survey (Healthcare)

By Microsoft

Automated 1346

<10

Send a Microsoft Forms Pro
survey on Power Apps button
click

By Microsoft

Instant 2543

=10

Send a survey when a work
order is completed or closed in
Dynamics 365

By Microsoft

Automated 903

QG

Send a survey when a lead is
qualified in Dynamics 365

By Microsoft

Automated 2281

o]0
Recurring survey for health
check in (Healthcare)

By Microsoft

Scheduled 503



€ Send a survey when a lead is qualified in Dynamics 365 Undo Redo [ Commer

. When a record is updated @ e

* Environment ‘ un | crm4 X |
*Table Name ‘ Leads v |
*Scope ‘ Organization ~ |

Show advanced options

x
+
N
Check if lead is qualified e
Expand condition
! e
. This action sends a survey to a specified list of recipients @ .-
T Add an action
*To Email x |
*Project ‘ Book project [ Marketing Trial ] v |
*Survey ‘ Survey title [ Survey 1] hd |
*Email template ‘ 00000000-0000-0000-0000-000000000000 X |
Raw inputs ‘ |
Survey 1
Design  Send

Recent invites

Invites sent since Sep 2022
Current Flow run Total invites Responded

Send a survey when a lead is qualified in Dynamics
365

Flow runs: 0 0 O

Failures: 0

Status: On

As of: 10/20/2022

Not responded Unsubscribed Failed



Survey 1

Design Send
Send > Email
El Template b Language B Insert v

v Default template
alin Martnes

Create new
Import from > I Surveys
1 My templates
Subject Please fill the survey: 'Survey title'
B Language 5 Insert
Personalized variables > New variable
First question of the survey First Name
Survey link Last Name

Unsubscribe link f

Import contacts
Add contacts in bulk by uploading a .CSV file. Download template

Upload file T Upload

~ Guidelines

X

1. Contacts must have a first name, last name, and email address.
2. The first row will be read as column headers.
3. The maximum number of rows is 10,000. For more contacts, upload multiple files.

4. Variables can only be included if they have first been added in Personalization.

Example
customer@contosot.com Patti Melendez USA Seattle

~ Advanced options



Send

Choose an embed format

@ Inline O Pop-up window O Button

Add variables

—|— New variable

Embedded code How to use this code

<script src="https://mfpembedcdnweu.azureedge.net/mfpembedcontweu/Embed.js”
type="text/javascript"> </script> <link rel="stylesheet" type="text/css"
href="https://mfpembedcdnweu.azureedge.net/mfpembedcontweu/Embed.css" /> <script type =
"text/javascript” >function renderSurvey(parentElementld,FirstName, LastName, locale){var se = new

Survey links

Copy link

https://customervoice.microsoft.com/Pages/ResponsePage.aspx?id=
s_ZMP6RIJItMGLUAJJsUBUMTNFTEXCUVFXVVQxSEgOSFREMFpZSEZ(

This is a generic link that won't track personal information.

Custom links

Group responses by region, language, or other categories with a custom URL.

—f— Create link I— Export



Download a QR Code

Customers can scan this code to fill out the survey.

Download ‘ Cancel ’

@ Malin Martnes <malin@malindonosomartnes.com> 503

Section > Column > Button X

Subject: Add a subject Edit button

Link to

Survey v ‘

Survey

‘ Survey 1 ‘

D Make survey anonymous

© 2022 Microsoft Dynamics. All rights reserved.
{{CompanyAddress}} Button text

Unsubscribe

‘ Take the survey ‘




Create a new journey

Name the journey

Journey 1

Choose the type of journey

Trigger-based
Respond in real time to customer

actions, like form submitted, cart
abandoned, and purchase made.

O,

Choose a trigger *

O
D
Segment-based

Reach out to targeted audiences, like
loyalty members, with high-impact,
personalized journeys.

Look for Triggers

0

Recent Triggers

All records

=% Customer Voice Question Response Submitted

=% Customer Voice Survey Response Submitted

—+  New Trigger




Chapter 10: Power Platform

Microsoft Power Platform

The low-code platform that spans Microsoft 365, Azure, Dynamics 365, and standalone apps.

1 & 2 9w ¢

Power BI Power Apps Power Automate Power Virtual Agents Power Pages

Business analytics App development Process automation Intelligent virtual agents ~ External-facing
websites

Data g

connectors Al Builder Dataverse

MaCoTra AS - saved 2 --- 1 Malin Martnes
Account - Account 1 Annual Revenue Number of Employees K J Qwner
Summary Details Insights Files Assets and Locations  Related v
ACCOUNT INFORMATION Timeline + ¥ IE
O Search timeline
Account Name *  MaCoTra AS
& Enter anote.. 1]
Phone —
@ Modified on: 12:16 PM
Fax - i} Appointment from: & Malin Martnes 2, B B [i] &
Active
Website 3 https://macotra.no/ S This is a meeting with an employee
Hello, Look forward to our meeting
Parent Account — View more N
. - - 12214 PM
Ticker Symbol — &  Autopost
Account MaCoTra AS created by Malin Martnes




< C & makepowerapps.com

Power Apps P search & :J.;:I:;:;r:; Trial
= + New solution ¢! Import solution ﬂ Open AppSource E‘ Publish all customizations =+ /O Search
G Home Solutions
@ Learn Solutions Publishers History
F Apps
—+ Create Display name ™ Name ™ Created | Version Managed Publisher Solution check
® Dataverse ad Dynamics Mar. : DynamicsMKT_| 2 weeks ago 1 e Dyna M cked by pub
o Flows Dynamics Mar... : DynamicsMKT_C... 2 weeks ago 1.1.14937.52 os
@ Chatbots i Dynamics Mar... : DynamicsMKT_C 2 weeks ago 11.14937.26 Yes ecked by |
(B Al Builder ~ Dynamics Mar.. I DynamicsMKT_C Dynamics Ma
(X Solutions Dynamics 365 2 weeks ago C Dyna 5 cked

Environment

Power Apps £ Marketing Trial
Objects < -+ New v & Add existing ~ 5 Publish all customizations
[ L Search
Book solution > All
E Al@
~
E ' Apps @ = Display name T Name Type Managed
= Chatbots (0
I = =] atbots (0) B Account account Table Yes
=" Cloud flows (0
D ? B : tact Tabl i
~ B Tables (2) Contact : contac able -
> Account
> Contact

Power Apps

Objects

>
€ [ 0 search ] B App
. i Za Automation >
= AR
N % Chatbot @
= B Apps ) he 1
= & Chatbots (0) i Dashboard 2
& Cloud flows (0) [l Report
0,
~ B Tables (2) Y= Rules S
> Account O security N
>

Contact B Table

More P



New table

Use tables to hold and organize your data.
Learn more

Properties Primary column

Display name *

My custom table

Plural name *

My custom tables

Description

D Enable attachments (including notes and files) '

Advanced options

m Ca ncel
se . Environment

Marketing Trial

= Objects < + New v & Add existing ¢ Edit v~ B Createan app B Using this table ¢! Import ~ ' Export
,O Search
Book solution > Tables > My custom table
iZ Al @3)
N
5 P apps 0 Table properties {83 Properties E% Tools
= & Chatbots (0)
Name Primary column Description
1O =" Cloud flows (0) My custom table Name
v BB Tables 3) Type Last modified
> Account Standard 28 seconds ago
> Contact
> My custom table Schema @ Data experiences © Customizations ©
Columns B Forms 2o Business rules
g Relationships D. Views E= Commands
G Keys b Charts

E Dashboards



31 Power Apps

E
o i

< L Add existing ¢ Edit | ~ HZ Create an app

= Objects
Sch

< ‘ 2 Search ‘ chema

= Al (3)
~ =3 Relationship
B Apps (0

K

= @ Chatbots (0) Q Key

&% Cloud flows (0) Data experiences
0,

~ HE Tables (3) Form

> Account [} View

> Contact L2 Chart

> My custom table

EH Dashboard
Customizations
2o Business rule

=y Keys

Display name *

les > My custom table

Primary column
Name
Last modified

9 minutes ago

Data experiences (©

Forms
[] Views
|~ Charts

[H Dashboards

My own column

Description ©

Data type * ©

Single line of text

Text

[ Number
Date and time
2 Lookup

= Choice

& Currency

# Autonumber
O File

Jx Formula (Preview)



Columns

oG Relationships
Qy Keys

Forms

EH Dashboard

Customizations

&a Business rule

Qy Keys

Objects < —+ New column & Add existing column L Search
Book solution > lables > My custom table > Columns
L Search
= Al (3) Display name T Name Data type Managed
B Apps (0)
Created By CreatedBy £ Lookup No Yes
Chatbots (0)
o Cloud flows (0) Created By (Delegate) CreatedOnBehalf.. O Lookup No Yes
v B Tables (3) Created On CreatedOn B Date and time No Yes
> Account
Import Sequence Numbet ImportSequence... =l Whole number No Yes
> Contact
~ My custom table Modified By ModifiedBy £ Lookup No Yes
Columns Modified By (Delegate) ModifiedOnBeha... 2 Lookup No Yes
o< Relationships
Modified On ModifiedOn B Date and time No Yes
Q, Keys
Forms My custom table mct_Mycustomta... &= Unique identifie  No Yes
D Views an mét Myowncolu... Wwﬂneofti' No Yes l
Objects < -+ New v CF Addexisting ¢ Edit | v H Create
Schema
O Search
= Al (3 Column les > My custom table
B Apps (0) =3 Relationship >
& Chatbots (0) Q, Key
«" Cloud flows (0) ) Primary column
Data experiences
Name
v B Tables (3) ]
Form > -+ Main Form
> Account
[} view -+ Quick View Form
> Contact
|~ Chart -+ Quick Create Form
~ My custom table

> - Card Form

Forms
[] Views

l~* Charts

Customizable



Table columns X
L Search Y v

+ New table column
Show only unused table columns

L Created By

L Created By (Delegate)
Created On

L Modified By

2 Modified By (Delegate)
Modified On

yel Owning Business Unit
[ status

[ Status Reason

& Back

Components

Table columns

Tree view

Form libraries

Business rules

New My custom table
My custom table

General Related ~

Name —

Owner * R Malin Martnes

W —I— Form field —I— Component
Table columns X
/O Search Y v

+ New table column
Show only unused table columns

L Created By

/o Created By (Delegate)
Created On

L Modified By

/O Modified By (Delegate)
Modified On

£ Owning Business Unit
[ status

[ Status Reason

General
Tab

Properties  Events

~ Display options

Label *

l General

Name *

|

Name cannot be empty
Expand this tab by default

D Expand first component to
full tab

Hide on phone @
[ ] Hide ®
~  Formatting

[ Form settings

(O]



Objects < New “ll T& Add existing
Sch
A2 Search | chema
_ Column
i All@)
=z Relationship >
B Apps (0)
K
& Chatbots (0) Q Key
o Cloud flows Q) Data experiences
v B Tables (3) Form >
> Contact L Chart
v My custom table [E Dashboard ;
ashboar:

Columns
Relationships

Keys

m £

Forms
Views

Charts

BH r O

Dashboards
Create a view

Customizations

3o Business rule

Gg Keys

E My custom table

New view X
My custom table

L Name
e | My new vieM

Description

Use a view to define how a list of records for a table appears in
your app. Choose which columns to display, set the column width,

specify how records are sorted, and more.

N |



< Back

—+ View column

Table columns

My custom table Related

,O Search

+ New table column

& Created By

/O Created By (Delegate)
Created On

A Modified By

/O Modified By (Delegate)

Modified On

Objects <

/O Search

Ve

&
&
o
B
>
>
>

& Back

0 Pages
= Navigation
B Data

%o Automation

All (3)

Apps (0)
Chatbots (0)
Cloud flows (0)
Tables (3)
Account
Contact

My custom table

+ Add page Ee Settings

Pages
L search
-+ Add page

& App
> Account
> Appointment

> Appointment activity marke.

v

Attendee Pass

v

Authentication Settings

~

Building

> Check-in

~

Compliance

> Connection

~

Connection Role

& Ask avirtual agent

“) Undo

+Newv

Book sol

Redo

Name

Switch to classic

| My own column

We didn't find anything to show here

This view does not have any data. Try creating more
records or removing filters.

& Chatbot

;ﬁﬁﬁ Dashboard

& Report
i= Rules
U security
B Table

More

Dynamics 365

Marketing

B B B B B B

& Canvas app

C Add existing Publish all customizations -

{E‘ Al Model

B 2o Automation

> Model-driven app
(> Page
=]
B
B
>
> We didn't find a
>
[ Comments Save
Marketing
Solution

This is a shared trial environment. Your cowarkers can see your
feedback so we can improve. You have 5 days left in your trial.

Welcome to real-time marketing

Top tasks in this area

Create emails that inspire action

Responsive (631 x 481)

— e — 4 100 % B

Book solution

App name

[ Marketing

Description

Turn prospects into sales-ready

leads with this integrated

marketing app. Features include

lcon

’ Use web resource

1 MarketingLogo

‘ Select icon

App tile preview

= publish > Play

>



Add page X
Select a page type
'@:‘ Table based view and form

O Dashboard

O Custom

Display records of a data table in a full-page list view. Creating a
data view page also adds an associated form page for viewing and
editing data on a selected record.

< Add table view and form pages X
Choose data table for these pages
'@) Select existing table
O Create new table

Select one or more tables

‘/Omy

My custom table

Show in navigation

Display records of a data table in a full-page list view. Creating a
data view page also adds an associated form page for viewing and
editing data on a selected record.



Back |+ Addpage ¢33 Settings - =l

Pages X

Dynamics 365 Marketing

L Search .

& Save @ Save & Close New 22 Flow

—+ Add page
New My custom table
B App I My custom table - My custom table main form
> Account I [E] My custom tables
> Appointment B
> Appointment activity marke... Name «
> Attendee Pass
My own column -

> Authentication Settings
> Building 5] Owner * R Malin Martnes
> Check-in Y

> Compliance

> Connection

xH e

Navigation
Dynamics 365 WECEHEN (O Recent N
P search .
& [&] Show Chart 57 Pinned N
+ Add v
© 1 imti DN Accounts
= Navigation bar 01 Active subscripti.
. . ﬁ R Contacts
~ Real-time marketing \
ame T v
\QD Segments
~ New Group
o B Subscription lists
N Accounts T Move up
K Contacts ' Move down Engagement
& Segments W Remove 'New Group' I [>  Get started

»

#8  Journeys

Subscription lists

ulls .
~ Engagement oo Analytics

[> Get started w4 U

d¥ My custom tables

&
B
&
B Journeys m 0 0of0

Analytics m Real-time marketi... O



Objects <

L search l

= Al

@ Chatbot @

Apps (0)
i
Chatbots (0)

Tables (3) =

Contact

EF

@

= Cloud flows (0) L
=

> Account )
’ =
>

My custom table

€ Back -+ Add page 5} Settings

&a Automation

Dashboard
Report
Rules
Security
Table

More

Model-driven app

|__} Page

R

3 comments save 5 Publish [> Play

Pages X My custom tables >
Dynamics 365 My new model-driven app
D pages A search ~  Display options
= N q &  [dshowChart -+ New T[] Delete | ~ () Refr
= avigation + e . Content type
B8 Data Active My custom t... - i T Filte | Table -
B App ®
3o Automation > fre Name 1+ ¢ Table
= | My custom table A
> Contact 8
Title
> My custom tabl
v A | My custom tables
I g No data available
lcon
| Default icon v
ID*
| subarea_ed579922
0-00f0 ~  Advanced settings
Objects < -+ New v & Add existing
H A > Canvas a
L Search PP s PP
&a Automation > Model-driven app
i= All (0)
&3 Chatbot [ |__> Page
B Apps (0) - e
il D
ashboard >
& Chatbots (0) ol
=@ Cloud flows (0) i Report
B Tables (0) Y= Rules >
O Security >
B Table We didn't find anything to
More >



& Back 9|~ @|v | 4+ nset v B3 Adddata v (g Newscreen ~ &) Theme ~ &) Background color ~ = ®r Y O > |v &

v =  Jxv uhite v
= Tree view X SCREEN (D S
£ Tree view Screens  Components FeiT
Properties  Advanced  Ideas
o = e
-+ New screen Fill %
B Dpata
P App Background image | None v
E‘!’ Media ] Screent Image position & Fit o
2 Power Automate
f} Advanced tools
,D Search
£83  Settings
& Askavirtual agent [ Screent - —t—t+ ww%
= Create your app
@ Home
O Learn Start from
B Apps
+ Create . -
@ Dat: Vv .
© Bz Blank app Dataverse SharePoint Excel
o Flows Create an app from scratch and Start from a Dataverse table to Start from a SharePoint list to Start from an Excel file to create a
then add your data create a three-screen app create a three-screen app three-screen app
@ Gmitws @ ® Watch video ® Watch video ® Watch video ® Watch video
(B AlBuilder
& Solutions

sQL

Start from a SQL data source to
create a three-screen-app

® Watch video

|

Image (preview)

Upload an image of an app or form
and we'll convert it into an app

Figma (preview)

Start from our Figma Ul kit and
convert it into an app




Power Apps | Canvas

e

I New

Open

Account

& Back

4 a + @

¥

Tree view

Insert

Data

Media

Power Automate

Advanced tools

Search

9 [~

Connections

-|— New connection & Refresh

@ malin@malindonosomartnes.com
Microsoft Dataverse @

<& Default
Choose a table P search... 10

Invoices

v

+ Insert > [g Add data ~ (g New screen Theme #) Background color v -+ | @ Y O D | v B
v = | fxv  White v
Tree view X ScREEN (D 5
Screens Components My custom tables O I + BrowseScreent
Properties Advanced Ideas
| P Search ‘ Search items
+ Newscreen v > Fill “
B app Background image None v
Image position & Fit v

> [ BrowseScreen1

> [ DetailScreen1

[ EditScreent

5

[Z EditForm1

[# LblAppName3
$2 IconAccept1
$2 IconCancel

A RectQuickActionBar3



€~ Send a survey when a lead is qualified in Dynamics 365 2 Undo C' Redo [

When a record is updated @ e

* Environment | unq77362b%a4f2445deab0341729f5f9.crm4 X ‘
*Table Name | Leads hd ‘
*Scope | Organization ~ ‘

Show advanced options

9

Check if lead is qualified see
m Status Reason ... x | | is equal to ~ | | 3
Edit in advanced mode Collapse condition
If yes If no
. This action sends a survey to a specified list of recipients @ .-
¢
*To Email x ‘
*Project ‘ Book project [ Marketing Trial ] A3 |
*Survey ‘ Survey title [ Survey 1] ~ |
* Email template ‘ 00000000-0000-0000-0000-000000000000 X |
Check if lead is qualified tee
’_@ Status Reason ... x | ‘ is equal to ~ ‘ ‘ 3
Edit in advanced mode Collapse condition
If yes If no
. This action sends a survey to a specified list of recipients [OEEE
T Add an action
*To Email x ‘
* Project ‘ Book project [ Marketing Trial ] N ‘
*Survey ‘ Survey title [ Survey 1] v ‘
*Email template ‘ 00000000-0000-0000-0000-000000000000 X ‘
Raw inputs ‘ ‘
Show advanced options
T Add an action




< Journey 1 - segment Draft “ Undo ' Redo Save m

o) Activate a custom trig. . I X

Send an email
Email 1

Select a custom trigger *

Set trigger fields X ’ ctart 2 Flow
To map the attribute, select the corresponding
B3 ifjthen branch data source. @ You can also use a trigger to activate a
Power Automate flow.

Attribute v | Learn more

The trigger info comes from
Map attributes (O]
@ A Contact X
> Each attribute must be mapped to a data

L =
Full Name source. To get started, select an attribute.

-+

([3 m |m| bindingid o

Contact > Full Name

Activate a custom trigger

— CAIL | |
Start a Flow |
T
When an action is performed e
*Catalog ‘ Cxp N ‘
* Category ‘ Custom ~ ‘
*Table name ‘ {none) v ‘
*Action name ‘ Start a Flow v ‘
T
+
A4
. Post message in a chat or channel v
*Post as ‘ Flow bot hd |
*Post in ‘ Kanal v |
*Team ‘ Sales Team ~ |
*Channel ‘ General N2 |
*Message Font v 12vB ] U /=i — — & (/)

A new user: body/InputParameters/msdynmkt_bindingid x has read
the email




Flows > Triggered from journey <

Details Edit
Flow Status
Triggered from journey On
Owner Created
Malin Martnes Qct 21, 05:00 PM
Modified

Oct 21, 05:00 PM

Type
Automated

Plan
This flow runs on owner's plan

28-day run history (0

Start Duration Status

Oct 21, 05:16 PM (2 min ago) 00:00:03 Succeeded

H Sales Team
Add more people Create more channels
General
Best for you Organics [zeay
Fabrikam & Malin Martnes via Power Automate 5:16 PM
Superkunden A A new user: Abbie Gardinerhas read the email
1 hidden channel > ¢’ Reply

B

Websites > malinmartnesmarketing

Site Details IE see Al & Edit Security Services

malinmartnesmarketing

4 IP Restrictions @l Power Bl Visualization 7
Vs https://malir *keting.microso... | €@ Connect Custom Domain
@, Custom Certificates Cw! Power Bl Embedded Service =7
Application Type Early Upgrade
Production Yes @ Website Authentication Key & SharePoint Integration =7
Site Visibility Site State Manage Site Visibility
Public On Permissions
Application Id Org URL
204¢ B 5b94b6oc... https://1 W/namics.com/
Site Health

= seeall O Refresh results



Power Pages

| (R Home
K -
e : Welcome, Malin
0 Le 4 Create modern, secure business websites
arn

+ Create asite

My sites

50 mago

Marketing book

83 marketingbook powerappsportals.com - Private ) Getting your site ready
Creator Suggested next steps
@ veiin Marines {2 Customize theme & Invite others to your website
—
Environment
Power Pages 2 Marketing Trial
& Marketing book - Private - Saved v o Preview [@ Sync
. Pages + Page W Editcode = @ 7
© Company name B
'9 Main navigation p y
) A Home
- D) Page
@
- [ Contact Us
Other pages IntrOdUCtlon SeCtlon =
A5 Access Denied Create a short paragraph that shows your
3 Page Not Found target audience a clear benefit to them if

they continue past this point and offer
direction about next steps

Add a call to action here

(R & Marketing book - Private - Saved v
pgs Sty”ng ( Home
¥ Themes Color palette @ Company name

Styling

B

——r—y
- . .
Aa
&=

setup More colors
H N

Y O Introduction Section

Create a short paragraph that shows your
— ’ U ' benefit to them if they continue past this
about next steps

H B Background color Add a call to action here

Brand colors

Aa

e Fonts
LT Title >
(LT Heading 1 >

Heading 2 > -

———



) &8 Marketing book - Private - Saved

g Table data Views Forms
stying /O Search Y
@ . + Newrow v —+ Newcolumn () Refresh ¢ Edit table properties

~ Tables in this site
] Regarding ~ Title* T v =1 Rating v~ Comments v

[ig 8 Feedback
Setup Select lookup Enter text Enter number Enter text
" Other tables

(Deprecated) Contact Point ..
(Deprecated) Customer Voic...
(Deprecated) Event activity
(Deprecated) Page activity

[Deprecated] Dynamics Cust...

e 66 8 8

AAD User

8 Account

&% Marketing book - Private - Saved

Pages Set I Site Details
g General
Styling . Name:

%% Site details

Marketing book ¢

= Go-live checklist

Data
Owner Created on Modified on
EE‘} Authentication @ Malin Martnes 10/21/2022, 3:4540 PM 10/21/2022, 4:24:28 PM
Setup
@ Identity providers Type Language URL
i Trial (30 days) Convert (2 English ’ | n
Security o
B Table permissions
@ Site visibility Application ID Early Upgrade
ae 10e-474b-930e- Disabled ™
Mobile da a8 D

[J Progressive web application

Admin actions

Add custom domain, Enable CDN, Setup IP restrictions, and more... 2 Open admin center



Primary target audience >
Individual consumers

George Goldfischer Activity timeline Churn Risk Total Online Spend
A Home . sk Last updated 9 months ago Last updated 9 months ago
-ugene, Oregon, o O O
Last activity: 7/16/2019
| % customers ﬂ @ ‘ L 0.98 L 125
L = 1Cases 51 EmailActivity 2 OnlinePurchases *
()] Segments
Customerld 002d2b899ffc96145455484828a513a4 ¢ ‘ ‘
k2 Measures 5 Number of Online Purc...
O il > FirstName George 1POSPurchases 1 Subscriptions 3 WebsiteReviews Last updated 9 months ago
0 Data o~ lastName Goldfischer [T T - L 2
& Admin v Gorce e ° Case was cancelled - 7/16/2019
DateOfBirth 10/28/1977 v Interest SoV for customers like George Goldfischer (D
: JUN 2019 (1) :
Telephone (495)710-1340x065 Tea |
Non-Alcoh.
i Unopened - 6/1/2019 g
EMail george_goldfischer@martinezanderso... Coffec I
Sent seasonal product coupons )
Sports Drin... IS
Address 871 Price Tunnel RV Juice -
Eugene, Oregon 72924 0% 20% 0%
USA
= . 4-5/52019
Additional fields
Brand Sov for customers like George Goldfischer ®
Interest False APR 2019 (1)
Dunkin' Do. T
Ids n Unopened - 4/1/2019 Caribou Cof.. MR

‘@l Environment
Demo

Customer Insights

@ You're viewing sample data. Customize what you see by connecting to your own data. For licensing options, contact sales.

F New v
Primary target audience >
ndividual consumers

Segments
@ Home All segments Suggestions (preview) Insights (preview) @ Columns 5 Filter 2
/* Customers
@ Segments Display name Tags Type State Status Members
L* Measures All Customers Dynamic @ Successful

Q  Intelligence e Average Spend High Churn

& Data ~ Customers That Gave A Low R... Dynamic

Customers with Open Cases Dynarmic

©
@
& Admin v CustomersWithin10MilesCusto... ‘ © Ssuccessiul 100
@
©

CustomersWithOpenCasesExp...




